
 

 
 

COMPLAINT NUMBER 20/548 

ADVERTISER Energy Online  

ADVERTISEMENT Energy Online, Television 

DATE OF MEETING 6 November 2020 

OUTCOME Settled – advertisement removed 

 
 
Advertisement:  The Energy Online television advertisement shows a female courier 
delivering a package to a man who instructs her to open the package herself, revealling a 
dress. The male says that the dress is for her because they are going on a date.  The 
woman runs away and man calls out “I know where you live!” 
 
The Chair ruled the complaint was Settled. 
 
Complaint: This advertisement is for energy supply services. In the ad, a man is shown 
recieving a parcel that has been delivered by an attractive female delivery person. He is 
dressed and behaves in a manner that indicates he is socially inept. She comments that he 
gets a lot of deliveries and is obviously uncomfortable. He makes her open the box that she 
has delivered to him and finds a dress inside. He states that it is not for him but rather for her 
to wear on their date tonight. She becomes visibly distressed, and runs away when he turns 
around to look inside his house (while telling her to ignore an alarm that is to remind him to 
choose an energy plan, which he proclaims makes him a "responsible adult"). As she runs 
away, he calls after her "I know where you live". 
 
I believe this ad depicts a stalking relationship and is in breach of the ’Social Responsibility’ 
principle of the Advertising Standards Code, and, in particular, Rule 1(c) and (e). Both 
’intimacy seeking’ and ’incompetent suitor’ are common subsets of (or motivators for) stalking 
behaviour, and represent intimate partner violence. Stalking causes genuine and ongoing 
harm, with some act of physical violence being reported in approximately 44% of cases 
(worldwide) and an estimated 15% of cases resulting in a homicide. Victims of stalkers have 
higher rates of anxiety, fear, paranoia, isolation, insomnia and depression.  This ad depicts a 
woman being stalked in her place of work by a customer. This aggravates the offence, as she 
is less able to respond to or escape the situation. The woman is obviously uncomfortable with 
the behaviour she is being subjected to but waits until the man’s back is turned to flee, 
indicating her sense that she is not safe to leave openly. The inclusion of the "I know where 
you live" line is a clear and open threat. 
 
I believe this ad breaches rule 1(c) as the satirical treatment of the ’socially inept’ man is 
reflective of a plausible and literally dangerous situation. The normalising of this type of 
interaction through minimisation (by inferring this as a lighthearted or funny  
interaction/situation) is likely to cause harm. Further, victims of stalking who view this ad will 
be likely to feel that their suffering and distress is being made light of or mocked. 
 
I believe this ad breaches rule 1(e) as it depicts a dangerous and illegal situation 
(harassment/stalking) and may encourage a disregard for the safety of stalking victims with 
no justifiable educational or social grounds. Depicting an incident of harassment (at best) and 
stalking (at worst) as lighthearted and humorous is irresponsible. There is no clear link 
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between the interaction shown and the services advertised, and no indication that the 
behaviour shown is harmful or has the potential to cause harm.  
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c), 
Rule 1(f);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 

Rule 1(c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 
 

Rule 1(f) Violence and anti-social behaviour: Advertisements must not, unless 
justifiable on educational or social grounds, contain anything that condones, or is 
likely to show, violent or anti-social behaviour or damage to property. 

 
The Chair noted the Complainant’s concern it is irresponsible for the advertisement to make 
light of the subject of stalking. 
  
The Chair accepted the complaint to go before the Complaints Board for adjudication as to 
whether the Advertising Standards Code had been breached. As part of the self-regulatory 
process, Advertisers have the option of amending or removing their advertising to comply 
with the Advertising Codes. 
 
Upon receipt of the complaint, the Advertiser elected to remove the advertisement and 
agreed to not use it again in its current form. 
 
Given the Advertiser’s co-operative engagement with the process and the self-regulatory 
action taken in removing the advertisement, the Chair said that it would serve no further 
purpose to place the matter before the Complaints Board.  
 
The Chair ruled that the matter was Settled. 
 
 
Chair’s Ruling: Complaint Settled – advertisements removed 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


