
 

 
 

COMPLAINT NUMBER 20/560 

ADVERTISER IAG New Zealand Limited 

ADVERTISEMENT State Insurance, Television 

DATE OF MEETING 9 November 2020 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The State Insurance OnDemand television uses cartoon illustrations and a 
voiceover which talks about waking up thinking  it is Thursday.  The advertisement runs 
through a scenario of snoozing the alarm, waking up late, dropping toothpaste on clothing,  
being stuck in traffic and eating breakfast in the car. Only to discover it is actually 
Wednesday. The advertisement ends with the tag line “Insurance for too busy lives.” 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: I watched with concern the present running advertisement by State Insurance 
that includes mention of eating breakfast in the car as if this was a normal and acceptable 
thing to do. It is not. No eating or drinking while driving a car is acceptable. Could action 
please be urgently taken to remove this advertisement. 
Advertised on On Demand TV1. 6pm news I think yesturday 27.10.2020  
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(e);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1(e) Safety: Advertisements must not, unless justifiable on educational or social 
grounds, encourage or condone dangerous, illegal or unsafe practices, or portray 
situations which encourage or condone a disregard for safety. 

 
The Chair noted the Complainant’s concern the advertisement referred to the unsafe 
practice of eating while driving, which was not acceptable. 
 
The Chair carefully reviewed the advertisement and said the likely consumer takeout would 
be the advertisement is showing the value of insurance for busy people. 
 
While acknowledging the Complainant’s genuine concerns, the Chair said it was not illegal 
to eat while driving a car and the fleeting reference to eating breakfast in the car is used to 
illustrate that the person was having a hectic day, having over-slept, and getting stuck in a 
traffic jam.   
 
The Chair said the advertisement is not promoting the practice of eating while driving and is 
not encouraging or condoning unsafe driving. 
 
The Char ruled the advertisement did not reach the threshold to breach Principle 1 or Rule 
1(e) of the Advertising Standards Code. 
 
The Chair ruled there were no grounds to proceed. 
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Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


