
 
 

COMPLAINT NUMBER 20/478 

ADVERTISER Bras N Things 

ADVERTISEMENT Bras N Things, Addressed Mail 

DATE OF MEETING 10 November 2020 

OUTCOME 
Not Upheld 

No Further Action Required 

 
Summary of the Complaints Board Decision  
The Complaints Board did not uphold a complaint about an email advertisement for Bras N 
Things.  This is because the Board considered it was a common convention to give women’s 
names to lingerie.  The Complaints Board said the advertisement contained sufficient context 
about the product being promoted to make the subject of the advertisement clear to 
consumers. 
 
Advertisement 
The email advertisement for Bras N Things has a subject line “Meet Aster, she’s only $39.99”.  
The advertisement in the body of the email then shows a range of models wearing Aster style 
bras as well as other styles, with latest offers and sale prices. 
 
Summary of the Complaint  
The Complainant is concerned the email advertisement is poorly worded with the subject title 
“Meet Aster, she’s only $39.99” when the first image the consumer sees is a black woman.  It 
is not immediately obvious that Aster is the name of a bra. 
 
Issues Raised: 

• Social Responsibility 

• Decency and Offensiveness 
 
Summary of the Advertiser’s Response  
The Advertiser defended the advertisement and said it was one person’s interpretation.  There 
is no association between the first model seen and the name Aster.  The Advertiser said the 
subject line of the email is introducing the new style of lingerie in the third person. It confirmed 
the imagery changes weekly and it said it will take the feedback on board with regards to the 
wording of emails in future. 
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Relevant ASA Codes of Practice 
 
The Chair directed the Complaints Board to consider the complaint with reference to the 
following codes: 
 
ADVERTISING STANDARDS CODE 
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1(c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 

 
Complaints Board Discussion 
 
Consumer Takeout   
The Complaints Board agreed the likely consumer takeout of the advertisement is the email 
from Bras N Things provides price and product information about a new range of lingerie called 
Aster. 
 
Is the advertisement exploitative or likely to cause serious or widespread offence? 
The Complaints Board said the advertisement was unlikely to exploit or offend most 
consumers.  This is because there was sufficient context in the introductory page of the 
advertisement to alert consumers to what is being promoted.  Viewers are presented with the 
name of the Advertiser “bras N things”, shipping information and product categories prior to 
scrolling down to the section of the advertisement which showed models wearing the lingerie. 
 
The Board said the main section of the email advertisement contains tag lines such as “The 
new Aster range has hit our racks, and at $39.99 she won’t last long!” which carried on the 
theme of personalising the product.   
 
Has the ad been prepared and placed with a due sense of social responsibility? 
The Complaints Board acknowledged the wording in the subject line of the email is not ideal 
and the personalisation of the bra and the use of the pronoun ‘she’, when viewed in isolation, 
could lead consumers to interpret the subject line to be about a person.  However, the 
Complaints Board said it was a common convention to give lingerie women’s names and there 
was sufficient context to indicate the advertisement was about the sale of lingerie to mitigate 
this concern. 
 
The Complaints Board said the advertisement was socially responsible, taking into account 
context, medium, audience and product and was not in breach of Principle 1 or Rule 1(c) of 
the Advertising Standards Code. 
 
Outcome 
The Complaints Board ruled the complaint was Not Upheld. 
 
No further action required  
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 
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APPENDICES 
 

1. Complaint 
2. Response from Advertiser 

  
 
Appendix 1 
 
COMPLAINT  
I may be reading into things but I just received this email from Bras N Things. 
The subject says: Meet Aster, she's only $39.99. 
Then I opened the email and I see a beautiful black woman and immediately thought slavery' 
and was shocked. It wasn't until I scrolled down that I realised it was the name of a bra. 
Do you think this is acceptable or do you, like me, think the subject could have been better 
worded? 
 
Appendix 2 
 
RESPONSE FROM ADVERTISER,  
Thank you for getting in touch, and for your patience. 
 
We take all complaints very seriously and have taken time to review this one in particular. 
 
Whilst we appreciate the feedback and will take it into consideration for our future Marketing, 
this complaint comes down to ones personal view.  There is no association to the more 
pigmented woman, to the name 'Aster'. The image in question is simply a top banner 
advertising the sale at the time, which is very clearly mentioned. 
 
As the complaint stated, upon scrolling down the 'Aster' style is revealed. The subject line of 
the email is introducing the new style in third person.  If ones mind goes straight to slavery 
when seeing a more pigmented person, that is their prerogative. […] 
 
Our imagery for emails changes on a weekly basis, we showcase a variety of different shapes, 
sizes and colours. There is no guarantee that this particular image will not be used again. 
However as stated, we take the feedback on board in regards to the wording. 
 
If you have any questions, do not hesitate. 
 
 
 


