
 

 
 

COMPLAINT NUMBER 20/551 

ADVERTISER Queenstown Lakeview Holiday 
Park  

ADVERTISEMENT Queenstown Lakeview Holiday 
Park, Out of Home 

DATE OF MEETING 24 November 2020 

OUTCOME Settled – advertisement removed 

 
 
Advertisement:  The Queenstown Lakeview Holiday Park signage advertisement promotes 
their free parking for consumers booking activities through them.  The sign says "Free 
Parking if you book here".  The wording “if you” is a much smaller font size on the sign.   
Next to this sign is a parking pricing schedule.  There is also a sign in the middle of the car 
park indicating it is for parking/activities. 
 
The Chair ruled the complaint was Settled. 
 
Complaint: The Queenstown Lakeview Holiday Park is located in an area of Queenstown 
where parking is very limited. When looking at their sign (image attached), there appear to be 
two text blocks: "Free parking" and "Book here", where "book here" appears to refer to the 
attractions listed on the top border of the sign. 
 
However, in text that is much too small to be read from a moving vehicle, there is the text "if 
you" connecting the two text blocks, making them one sentence "Free parking if you book 
here". This misleads people looking for parking in a busy section of Queenstown into going 
into the Queenstown Lakeview Holiday Park, where there is no free parking available to the 
general public. This is clearly misleading, and in breach of advertising standards.  
 
The relevant provisions were Advertising Standards Code - Principle 2, Rule 2(b);  
 

Principle 2: Truthful Presentation: Advertisements must be truthful, balanced and 
not misleading.   
 
Rule 2(b) Truthful Presentation: Advertisements must not mislead or be likely to 
mislead, deceive or confuse consumers, abuse their trust or exploit their lack of 
knowledge. This includes by implication, inaccuracy, ambiguity, exaggeration, 
unrealistic claim, omission, false representation or otherwise. Obvious hyperbole 
identifiable as such is not considered to be misleading. 

 
The Chair noted the Complainant’s concern it was misleading to have important information 
pertaining to the meaning of the free offer in an unreadable font size in the advertisement. 
  
The Chair accepted the complaint to go before the Complaints Board to consider whether 
the Advertising Standards Code had been breached. As part of the self-regulatory process, 
Advertisers have the option of amending or removing their advertising to comply with the 
Advertising Codes. 
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Upon receipt of the complaint, the Advertiser indicated it was reassessing parking options 
within the park and made a business decision to remove the advertisement and agreed to 
not use it again in its current form. 
 
Given the Advertiser’s co-operative engagement with the process and the self-regulatory 
action taken in removing the advertisement, the Chair said that it would serve no further 
purpose to place the matter before the Complaints Board.  
 
The Chair ruled that the matter was Settled. 
 
 
 
Chair’s Ruling: Complaint Settled – advertisement removed 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


