
 

 
 

COMPLAINT NUMBER 20/363 

ADVERTISER PB Technologies  

ADVERTISEMENT PB Technologies, Website 

DATE OF MEETING 27 November 2020 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The PB Technologies website advertisement promotes the HP Ink 
Cartridge 65XL Black for the Cyber Monday sale. The product is listed on sale at $43.10 and 
states the cyber sale is online only. 
 
The Chair ruled there were no grounds for the complaint to proceed 
 
Complaint:  
Wanted to order the product as per attachments online as it is on a massive Monday Cyber 
deal. I usually use the click and collect function when purchasing from them. They have 
removed click and collect until Tuesday the 17th after the sale has ended. You can see the 
usual price lined out on the first screen shot and the special price. Due to delivery being your 
only option to get the product, you are forced to pay over $5 delivery fee which makes the 
product cost exactly what it costs on the shelf in store. 
 
My wife went into their store and ended up buying it at the standard price in anyway as we 
would have payed that, but would have had to wait more than 3 business days to receive our 
package. 
 
This is absolute false advertising and misleading to call it a deal or a Cyber Sale as there is 
absolutely no saving in it for the consumer, it flashes the cart red with a timer rushing you to 
make a decision and the time left of the deal in bold red to push the consumer to make a 
emotional purchase thinking that he has saved when in actual fact you can just walk in and 
pay the full cart price and have the product in your hand. 
Just thought someone should know about their practices and hope that they would change 
this misleading and unethical practices. 
 
The relevant provisions were Advertising Standards Code - Principle 2, Rule 2(b);  
 

Principle 2: Truthful Presentation: Advertisements must be truthful, balanced and 
not misleading.   
 
Rule 2(b) Truthful Presentation: Advertisements must not mislead or be likely to 
mislead, deceive or confuse consumers, abuse their trust or exploit their lack of 
knowledge. This includes by implication, inaccuracy, ambiguity, exaggeration, 
unrealistic claim, omission, false representation or otherwise. Obvious hyperbole 
identifiable as such is not considered to be misleading. 

 
The Chair noted the Complainant’s concern the advertisement is misleading by only having 
an online purchase option which involves delivery charges.  The Complainant said there 
should be a click and collect or instore purchase option. 
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The Chair carefully reviewed the advertisement and confirmed the options for accessing the 
cyber sale were limited to online purchasing.  She noted the advertisement clearly states the 
click and collect option on the website was temporarily disabled during the sale period.  The 
Chair said this notification, together with the name “Cyber Sale”, stating “Online only” and 
consumer knowledge that online delivery often incurs shipping costs meant the offer was 
clear.  The Chair said consumers had the choice about whether to purchase items in the 
sale and pay the delivery charges which would diminish the savings being offered. 
 
The Chair said the role of the Advertising Standards Authority is to consider whether the 
advertisement is misleading and despite the Complainant’s concerns the terms of the sale 
were not fair, she confirmed the advertisement had sufficient qualifiers stating it was an 
online sale only to ensure consumers are unlikely to be confused or deceived.  
 
The Chair ruled the advertisement was not in breach of Principle 2 or Rule 2(b) of the 
Advertising Standards Code. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


