
 

 
 

COMPLAINT NUMBER 21/247 

ADVERTISER North Beach  

ADVERTISEMENT North Beach, Signage 

DATE OF MEETING 17 May 2021 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The advertisement sign for North Beach clothing store says, “North Beach 
New Sh!t. Instore now!” 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint 2: Hi there, I hope this finds you well. I was upset the other day to see, yet again, 
North Beach using inappropriate language in their advertising. As you drive along Mercari 
Way towards the mall, on the grass verge, there is a big yellow freestanding sign with big 
block letters very clearly stating ’new sh*t’ - the ’i’ is an exclamation mark but still it’s very 
clear of their intent. It’s impossible to miss and I often travel to that mall with my very 
observant kids in the car. We choose not to use that sort of offensive language in our family 
and very actively take measures to avoid it and although I realise some people think it’s okay 
- I’m sure it’s not allowed to be forced upon us in this unavoidable way. I’ve seen it twice now 
and it’s so upsetting. Is also a shame that the mall should miss out on my custom going 
forward because an unrelated store is behaving in this way across the road. So awful. North 
Beach need to pull their heads in 
 
Complaint 2:  I would like to make a complaint about the attached sign board located on 
Mercari Way, Albany, Auckland. 
This is in full view of both the walking public which includes children and dense traffic passing 
by. I find the language in this sign board offensive and surely there are clever ways to 
advertise a retail shop's merchandise without the use of offensive language. 
Can you please advise in due course what action (if any) will be taken. 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed with 
a due sense of social responsibility to consumers and to society.  
 
Rule 1(c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 

 
The Chair noted the Complainants were concerned the use of the word Sh!t on a sign is 
offensive.  
  
The Chair said that the ! had been used as a placeholder for the letter i in the word shit. The 
Chair noted the word ‘shit’ was ranked 30th of 31 words on the Unacceptable Words On 
Television and Radio 2018 list published by the Broadcasting Standards Authority.  This had 
dropped from 26th from the previous survey in 2013.  This ranking is used to assist the Chair 
in assessing the likely offence for the use of words in an advertising context. 
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Rule 1(c) of the Advertising Standards Code required the Chair to consider whether the use 
of the word in this context, was likely to cause serious or widespread offence, in light of 
generally prevailing community standards. 
 
The Chair said that while the use of the word was not ideal in a medium with an unrestricted 
audience - in this case, a sandwich board, the Chair said the word ‘shit’ did not reach the 
threshold to cause serious or widespread offence for most consumers. 
 
The Chair ruled the advertisement had not breached Principle 1 or Rule 1(c) of the 
Advertising Standards Code. 
 
The Chair ruled there were no grounds for the Complaints to proceed. 
 
 
 
Chair’s Ruling: Complaints No Grounds to Proceed 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


