
 

 
 

COMPLAINT NUMBER 21/292 

ADVERTISER Slingshot  

ADVERTISEMENT Slingshot, Website 

DATE OF MEETING 13 September 2021 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The advertisement on Slingshot’s website promotes an offer available to 
"frontline workers". The top half of the page is a large graphic, with five muppet-like 
characters against a bright pink background. Each of the five characters is dressed in a 
different uniform - a doctor, a fireman, an army personnel, a policeman and a teacher - and 
next to this in block text are the words "Frontline workers get six months free broadband". 
Smaller text below outlines the offer and lists the occupations eligible for the offer.  
 
The Chair ruled there were no grounds for the complaint to proceed 
 
Complaint: The slingshot advert is offering 6 months free broadband to ’frontline workers’. 
However their list of who qualifies under this does not include frontline workers such as 
supermarket checkout operators. In the current covid situation these types of workers are 
always referred to as ’frontline workers’. On seeing the offer i would assume that all of NZ’s 
frontline workers would be entitled to the offer but this is not the case. Slingshot have a 
prescriptive list which excludes many. This is not clear in the advert and as such I think it is 
false advertising and would be misleading to many people who consider themselves (and are 
regularly referred to ) as frontline workers.  
 
The relevant provisions were Advertising Standards Code - Principle 2, Rule 2(b);  
 

Principle 2: Truthful Presentation: Advertisements must be truthful, balanced and 
not misleading.   
 
Rule 2(b) Truthful Presentation: Advertisements must not mislead or be likely to 
mislead, deceive or confuse consumers, abuse their trust or exploit their lack of 
knowledge. This includes by implication, inaccuracy, ambiguity, exaggeration, 
unrealistic claim, omission, false representation or otherwise. Obvious hyperbole 
identifiable as such is not considered to be misleading. 
 

The Chair noted the Complainant was concerned the advertisement was misleading in its 
use of ‘frontline workers’ when setting its free broadband criteria. 
 
The Chair carefully reviewed the advertisement and said the likely consumer takeout of the 
advertisement would be that professions connected with medical services, first responders, 
military, education and police services were being offered 6 months free fibre broadband 
from Slingshot. 
 
The Chair said the advertisement clearly lists out the range of jobs the Advertiser is targeting 
as a ‘frontline’ worker.  The advertisement reinforces this message with the images of 
puppets dressed in representative uniforms. 
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While the Chair noted the Complainant found the scope of the Advertiser’s frontline worker 
parameters unfair given the work being undertaken by other essential workers, she said this 
did not make the advertisement before her misleading. 
 
The Chair said the advertisement did not reach the threshold to breach Principle 2 or Rule 
2(b) of the Advertising Standards Code. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 

 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all decisions are 
able to be appealed by any party to the complaint. Information on our Appeal process is on 
our website www.asa.co.nz. Appeals must be made in writing with notification of the intent to 
appeal lodged within 14 calendar days of receipt of the written decision.  The substantive 
appeal application must be lodged with the ASA within 21 calendar days of receipt of the 
written decision. 


