
 
 
 

COMPLAINT NUMBER 16/420 

COMPLAINANT G McMillan 

ADVERTISER Chanui 

ADVERTISEMENT Chanui Television 

DATE OF MEETING 25 January 2017 

OUTCOME Not Upheld 

 
 
SUMMARY 
 
The 15-second television advertisement for Chanui biscuits showed packets of Chanui 
biscuits and a male presenter saying Chanui biscuits “taste great because we use traditional 
recipes and top quality ingredients, and what's more, they are made in New Zealand.” Two 
children on a couch say: “We love Chanui” and the presenter repeats: “Made in New 
Zealand.” 
 
The Complainant was concerned that the advertisement stated Chanui biscuits were made 
to traditional recipes but very high on the ingredients list were “palm oil” and “hydrogenated 
palm oil” and the Complainant believed palm oil was unheard of in New Zealand until about 
15 years ago and hydrogenated palm oil was not a traditional ingredient. 
 
The Complaints Board said the word “traditional” held little meaning as there was no 
particular earlier era from which “traditional” goods such as biscuits could be said to be 
derived.  The Complaints Board said the use of palm oil did not negate describing the 
biscuits as from a traditional recipe and that putting aside the ingredients in question, butter 
and margarine, biscuits could be called traditional because of the way they were made. The 
Complaints Board said many ingredients routinely used in the production of biscuits involved 
industrial processes. 
 
The Complaints Board ruled the complaint was Not Upheld.  
 
[No further action required] 
 
Please note this headnote does not form part of the Decision. 

 
  
 
COMPLAINTS BOARD DECISION 
 
The Chair directed the Complaints Board to consider the advertisement with reference to 
Principles 1 and 2 and Guideline 2 (d) of the Code for Advertising Food.  This required the 
Complaints Board to consider whether the advertisement had been prepared with a due 
sense of social responsibility to consumers and to society or, if it contained nutrient, nutrition 
or health claims whether it had observed a high standard of social responsibility. The 
Complaints Board was also required to consider whether, by implication, omission, ambiguity 
or exaggerated claim, the advertisement misled or deceived or was likely to mislead or 
deceive consumers, abuse their trust or exploit their lack of knowledge, exploit the 
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superstitious or without justifiable reason play on fear. Guideline 2(d) required the 
Complaints Board to consider whether claims in the advertisement were inconsistent with 
information on the label or packaging of the food. 
 
The Complaints Board ruled the Complaint was Not Upheld 
 
The Complaint 
The Complaints Board first turned to the Complainant's concerns. The Complainant noted 
that Chanui had released a new range of biscuits and that packaging and television 
advertisements stated they were made to traditional recipes. 
 
The Complainant said: “I was interested when I saw these in the supermarket today as I 
have health issues with palm oil, so look for biscuits made with butter as per NZ tradition. 
Very high on the ingredients are listed 'palm oil' and 'hydrogenated palm oil'.” The 
Complainant believed that palm oil was unheard of in New Zealand until about 15 years ago 
and was not a traditional ingredient and that hydrogenated palm oil was definitely not a 
traditional ingredient as it required an industrial process to produce. The Complainant 
maintained Chanui was “falsely advertising its new biscuits, and misleading the consumers 
of New Zealand.” 
 
The Advertiser’s Response 
The Complaints Board then turned to the response from the Advertiser, Chanui. The 
Advertiser submitted that the advertisement was correct in stating that “we use traditional 
recipes and top quality ingredients. The Advertiser said the biscuits were made with butter 
and margarine - “the same as my mum used to make them, hence we consider this to be a 
traditional recipe.” The Advertiser explained that butter was rationed even in New Zealand 
during the Second World War and that margarine contained palm oil. The Advertiser 
maintained that palm oil “has been around for thousands of years and the process for 
hydrogenated palm oil was invented in 1902. The reason for this confusion may be that a lot 
of palm oil is labelled as vegetable oil.” 
 
The Media’s Response 
The Complaints Board then noted the response from the Commercial Approvals Bureau 
(CAB) on behalf of the media. The CAB said the Chanui commercial was approved on May 
26, 2016 with a GXC classification, the standard rating for food advertising and had been 
screening for more than a year at the time of the sole complaint being considered. The CAB 
understood that the Complainant felt misled by the advertisement and did not consider the 
ingredients traditional. The CAB pondered: “Are recipes merely a list of ingredients, or do 
they instead describe the process of preparation and baking?” The CAB's belief was that 
taking into account the absence of complaints over the extended exposure of the 
advertisement the complainant's issue could safely be said to be a matter of personal 
preference and was unlikely to affect or represent those of other consumers. The CAB's view 
was that the Advertiser had met a due standard of responsibility in preparing the 
advertisement and the everyday consumer had confidence in the product and its 
presentation. 
 
The Complaint’s Board Discussion 
The Complaints Board considered the use of “traditional” in the advertisement, the 
description objected to by the Complainant, to be subjective and with little meaning, as were 
the words “top quality.” The Complaints Board observed that there was no particular era from 
which “traditional” goods such as biscuits could be said to be derived and the Advertiser did 
not claim one. The Advertiser had pointed out that Anzac biscuits were legitimately made 
with margarine, which contained palm oil, as well as butter and that during World War II 
butter was rationed even in New Zealand. The use of palm oil did not negate describing the 
biscuits as from a traditional recipe. The Complaints Board agreed that putting aside the 
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ingredients, butter and margarine, biscuits could be called traditional because of the way 
they were made and the advertisement appeared to be likening the biscuits to home-made 
fare, the sort a grandmother might have made. The Complaints Board did not agree with the 
Complainant's view that hydrogenated palm oil was not a traditional ingredient because it 
was produced by an industrial process since many ingredients routinely used in the 
production of biscuits involved industrial processes. 
 
Taking into account the above discussion, the Complaints Board said the advertisement 
was not likely to mislead or deceive consumers, the advertisement was consistent with the 
packaging and the advertisement had been prepared with a due sense of social 
responsibility. 
 
Therefore, the Complaints Board ruled the advertisement was not in breach of Principles 1 
and 2 and Guideline 2(d) of the Code for Advertising Food. 
 
Accordingly, the Complaints Board ruled to Not Uphold the complaint. 
 
  
 
DESCRIPTION OF ADVERTISEMENT 
 
The 15-second television advertisement for Chanui biscuits opened with a male presenter 
behind a display of three packets and a plate of Chanui biscuits with the Chanui logo in the 
corner of the screen. The presenter says: “If you want the best tasting biscuits, try Chanui 
biscuits. They taste great because we use traditional recipes and top quality ingredients, and 
what's more, they are made in New Zealand.” While he speaks, individual packets of biscuits 
in different-coloured packaging, red for gingernuts, purple for chocolate chips, yellow for 
Anzac biscuits and pink for “Supreme” appear on the screen behind plates of biscuits. Two 
children on a couch say: “We love Chanui” and the presenter repeats: “Made in New 
Zealand.” The advertisement ends with an image of packets of biscuits followed by a picture 
of a packet of Anzac biscuits and a small green map of New Zealand. 
 
COMPLAINT FROM G MCMILLAN 
 
Chanui have released a new range of biscuits. Packaging and TV advertisements state they 
are made to traditional recipes. I was interested when I saw these in the supermarket today 
as I have had health issues with palm oil, so look for biscuits made with butter as per NZ 
tradition. Very high on the ingredients are listed 'palm oil' AND 'hydrogenated palm oil'. I 
contest that palm oil was unheard of in NZ until about 15 years ago, and is not a traditional 
ingredient. Hydrogenated palm oil is DEFINITELY NOT a traditional ingredient as it requires 
an industrial process to produce. Chanui is falsely advertising its new biscuits, and 
misleading the consumers of New Zealand. 
 
CODE FOR ADVERTISING FOOD 
 

Principle 1 - All food advertisements should be prepared with a due sense of social 
responsibility to consumers and to society. However food advertisements containing 
nutrient, nutrition or health claims*, should observe a high standard of social 
responsibility.  

 
*Note: The regulation of nutrition, health and related claims is currently under review. 
Please refer to the Food Standards Australia New Zealand (FSANZ) website 
www.foodstandards.govt.nz for details.  The Food Standards Code is available on 
the FSANZ website. 

 

http://www.foodstandards.govt.nz/
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Principle 2 - Advertisements should not by implication, omission, ambiguity or 
exaggerated claim mislead or deceive or be likely to mislead or deceive consumers, 
abuse the trust of or exploit the lack of knowledge of consumers, exploit the 
superstitious or without justifiable reason play on fear.  

 
Guideline 2 (d) Claims in an advertisement should not be inconsistent with 
information on the label or packaging of the food.  

 
 
RESPONSE FROM ADVERTISER CHANUI: 
 
Our advertisement states that “we use traditional recipes and top quality ingredients.”  This is 
correct.  
 
Our biscuits are made with butter and margarine – the same as my Mum use to made them 
hence we consider this to be a traditional recipe.  You may know that during World War II 
butter was rationed even in New Zealand. Margarine contains palm oil. 
 
It is not correct that palm oil was unheard of in New Zealand until fifteen years ago. Palm oil 
has been around for 1000s of years and the process for hydrogenated palm oil was invented 
in 1902. The reason for this confusion may be that a lot of palm oil is labelled as vegetable 
oil.  
 
A copy of the script:   
 
If you want the best tasting biscuits, try Chanui biscuits. They taste great because we use 
traditional recipes and top quality ingredients, and what’s more, they are made in New 
Zealand by New Zealanders so you know you can trust them. 
 
“I love the traditional Anzac biscuits” 
 
“The Chanui Supreme” 
 
“My favourite is the chocolate chip” 
 
“The gingernut biscuits” 
 
“It’s really got the really fresh gingernut taste.” 
 
“My favourite is the chocolate chip, and the gingernut, let’s be honest” 
 
Chanui biscuits – made in New Zealand. 
 
RESPONSE FROM MEDIA, COMMERCIAL APPROVALS BUREAU: 
 
CAB approved this Chanui commercial on 26/05/16 with a GXC classification. A GXC 
classification is the standard rating for food advertising, and at the time of complaint the 
commercial had been screening for over a year. 

The commercial promotes the Chanui range of biscuits which include Anzac biscuits, 
Gingernuts and Shortbread – recipes which are all highly recognisable to New Zealanders 
who enjoy biscuits. 

The commercial states that Chanui biscuits, “taste great because we use traditional recipes 
and top quality ingredients”. 
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A sole complainant feels misled by the advertisement, contending that the ingredients are 
not what they would consider traditional. We might ask, “Are recipes merely a list of 
ingredients, or do they instead describe the process of preparation and baking?” 

Taking into account the length of time this commercial has played, and the absence of 
complaints from viewers over this extended period, we can safely say that the complainant’s 
issue is a matter of personal preference and unlikely to affect or represent those of other 
consumers. 

Because the advertiser has successfully met a due standard of social responsibility in the 
preparation of this commercial, and because the everyday consumer has confidence in the 
product and it presentation, CAB does not believe this complaint should be upheld. 

 


