
 

 
 

COMPLAINT NUMBER 20/201 

ADVERTISER Powershop  

ADVERTISEMENT Powershop, Television 

DATE OF MEETING 25 May 2020 

OUTCOME No Grounds to Proceed 

 
Advertisement:  The Powershop television advertisement promotes their brand. The 
advertisement shows a large pink blow-up figure cohabiting with a woman who is describing 
their relationship. While the woman talks, the large pink mascot is shown doing tasks around 
the house like washing, cooking and bathing. The advertisement concludes with the female 
saying "I think they’re the one", followed by the Powershop logo and the tagline "A power 
company you can love". 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: The ad itself is creepy and makes you feel uncomfortable. The ad features a 
purpley-pink almost Bigger version of Baymax male figure. Who is "dating" a female human. 
The human is seen talking about her new "relationship". It is gross that a company would find 
this interpretation of their company is appropriate. The company is a power company. This ad 
needs to be pulled from appearing anywhere on digital media.  
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 

Rule 1(c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 

 
The Chair noted the Complainant’s concern the advertisement portrays an uncomfortable 
relationship between a person and animated figure. 
  
The Chair said the giant animated character representing the power company is used in 
scenarios which require electricity.  The Chair said the likely consumer takeout of the 
advertisement would be the loving relationship between the figure and the woman is an 
analogy for what the company would like their relationships to be with their customers – 
more than just an electricity supplier. That is reinforced by the tagline “A power company 
you can love”.  The Chair considered the advertisement had taken a lighthearted approach 
to illustrate the company’s position on how important their customers are to them. 
 
The Chair said the advertisement was unlikely to cause serious or widespread offence and 
was not in breach of Principle 1 or Rule 1(c) of the Advertising Standards Code. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
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Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


