
 

 
 

COMPLAINT NUMBER 20/208 

ADVERTISER Ecosa NZ  

ADVERTISEMENT Ecosa Mattress YouTube 

DATE OF MEETING 25 May 2020 

OUTCOME No Grounds to Proceed 

 
Advertisement: The YouTube video advertisement for Ecosa Mattress is presented by a 
self-declared “Supermum”. “Sweet mother of comfort” she says, as she lies on the mattress 
“… most of the time it’s more pleasurable than using what’s in the top drawer…” Her partner 
overhears this and says: “What’s in the top drawer?”. Taken unawares she replies 
“Nothing… a bible…”. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: 10.40am May 18th 2020 you tube during childrens content, repeats frequently. A 
mother walks through her house speaking to the camera, comes to her bedroom and lies 
down on bed saying sleeping on this mattress is better than using what is in the top drawer, 
her partner overhears and asks what is in the top drawer to which she replies nothing my 
Bible, repeated twice, she then says whew that was close. 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 

Rule 1(c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 

 
The Chair noted the Complainant’s concern the advertisement with adult content was 
played during children’s content on YouTube. In subsequent correspondence with the ASA 
Secretariat the Complainant also said the advertisement made them uncomfortable because 
it is pushing the boundaries on taste and decency.  This includes the sexual reference to the 
contents of the top drawer and the woman’s attitude to her partner.   
 
The Chair said that while there is children’s content on YouTube, to gain access to YouTube 
a person must first obtain a Google account. In New Zealand a person must be aged 13 or 
over to be eligible. Where children under the age of 13 watch YouTube they are likely to be 
gaining access via another person’s account. Parents can however help children under the 
age of 13 to create a Google account with Family Link, which enables parents to supervise 
their children’s viewing.  The Chair noted that advertisements served on YouTube are linked 
to the profile of the account holder. 
 
The Chair said the advertisement for the Ecosa mattress was using lighthearted humour and 
innuendo to convey its message.  She said it was not targeted at children and was unlikely 
to be of interest to children. The Chair said children would be unlikely to understand the 
humour in the advertisement or guess what might be in the top drawer next to the mother’s 
side of the bed. 
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The Chair said when taking into account context, medium and generally prevailing 
community standards, the advertisement was unlikely to cause serious or widespread 
offence.   
 
The Chair ruled the advertisement had been prepared with a due sense of social 
responsibility and was not in breach of Principle 1 or Rule 1(f) of the Advertising Standards 
Code or Principle 1 or Rule 1(b) of the Children and Young People Advertising Code.  
  
The Chair ruled there were no grounds for the complaint to proceed.  
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


