
 

 
 

COMPLAINT NUMBER 20/218 

ADVERTISER Southland Building Society  

ADVERTISEMENT SBS, Print 

DATE OF MEETING 8 June 2020 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Southland Building Society Bank (SBS) advertorial style 
advertisement in the Nelson Mail newspaper is headed "The rise of reverse equity 
mortgages". The content discusses the increasing popularity of reverse equity mortgages for 
New Zealanders. The page is headed with a ’sponsored content’ label. At the bottom of the 
page there is a suggestion to visit the SBS website or call an 0800 number for more 
information. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: The "ad" is only identified as "sponsored content" in thin san serif type on top 
rightof page. While sponsored by SBS, it does not use their logo or other identifying trade 
dress. Especially as this is an ad targeted to an older audience, the "fine print" aspect should 
be respected. We feel it breaches, or comes close to, the requirements for meeting the 
definition of an advertisement as per your standards, and the requirment in your code that 
financial ads be understandable. If it is appearing as editorial how can it be understandable 
as an ad? 
Please note, it’s likely that the ad appeared nationally in other Stuff papers. 
 
The relevant provisions were Advertising Standards Code - Principle 2, Rule 2(a); 
Code for Financial Advertising - Principle 1, Principle 2;  
 
Advertising Standards Code 

 
Principle 2: Truthful Presentation: Advertisements must be truthful, balanced and 
not misleading.   
 
Rule 2(a) Identification: Advertisements must be identified as such.  
 

Code for Financial Advertising 
 
Principle 1: Financial advertisements should observe a high standard of social 
responsibility particularly as consumers often rely on such products and services for 
their financial security. 
 
Principle 2: Advertisements should strictly observe the basic tenets of truth and 
clarity.  Advertisements should not or should not be likely to mislead, deceive or 
confuse consumers, abuse their trust, exploit their lack of knowledge or without 
justifiable reason, play on fear.  This includes by implication, omission, ambiguity, 
exaggerated claim or hyperbole.   
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The Chair noted the Complainant’s concern the advertisement was not adequately identified 
as advertising. 
 
The Chair said the advertisement for the SBS reverse equity mortgage is presented in an 
advertorial style and describes an option offered by the bank for New Zealanders to 
supplement their superannuation. 
 
While acknowledging the Complainant’s genuine concern that this style of advertising could 
be misleading, the Chair said in this case it was not. The advertorial clearly had the wording 
“Sponsored Content” at the top of the page which is a standard label for this style of 
advertorial content often presented in newspapers.  The Chair said the advertisement also 
displayed the contact details of the Southland Building Society at the end of the 
advertisement.  She noted the final paragraph discusses seeking further information on the 
SBS reverse equity mortgages and provides a telephone number and website address. 
 
The Chair said the content had been sufficiently identified as advertising and the identity of 
the Advertiser was clear. The Chair said the advertisement had met the high standard of 
social responsibility required of financial advertising and was not in breach of Principle 1 and 
Principle 2 of the Code for Financial Advertising or Principle 2 and Rule 2(a) of the 
Advertising Standards Code. 
 
The Chair said there were no grounds for the complaint to proceed. 
 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


