
 

 
 

COMPLAINT NUMBER 20/110 

ADVERTISER iHerb  

ADVERTISEMENTS Forces of Nature Organic Tag 
Remover, Digital Marketing 

DATE OF MEETING 9 June 2020 

OUTCOME Settled – advertisements removed 

 
 
Advertisement:  The iHerb Facebook advertisement links through to the website 
advertisement, www.nz.iherb.com, which promotes the Forces of Nature Organic Skin Tag 
Remover.  The website says the product removes skin tags and heals damaged skin without 
scarring. 
 
The Chair ruled the complaint was Settled. 
 
Complaint: iHerb is making claims with their product "Skin Tag - Organic Tag Remover" that 
likely goes against the scientific evidence. These claims are likely to break the Therapeutic 
and Health Advertising Code Principle 2, Rule 2(a). 
Their Facebook advert: 
"Extra Stength 
Intensive Roll On Remedy 
Quicky Eliminates Skin Tags" 
Clicking on the advert opens their website on Facebook (https://nz.iherb.com/pr/skin-tag-
organic-tag-remover-extra-strength-0-37-oz-11-ml/94956): 
"...deliverying two therapeutic action in one. Homeopathy heals the body on a deep systemic 
level while essential oils deliver a powerful localized effect." 
"...this hightly concentracted remedy to ... remove skin tags and heal damage skin" 
"Uses: Relief for non-cancerous polyps/skin growths" 
Being that the listed active ingredients for this product are in homeopathic doses, it’s likely 
this product doesn’t do anything to skin tags and doesn’t heal damaged skin.  
 
The Advertiser, iHerb, said:  “This letter is provided in response to your letter regarding a 
complaint the ASA received about advertising related to a Forces of Nature brand Organic 
[Skin] Tag Remover (“Tag Remover”) product sold on iHerb, LLC’s (“iHerb”) nz.iherb.com 
website. 
 
Your letter alleges that advertising associated with the Tag Remover product may be in 
violation of the Therapeutic and Health Advertising Code – Principal 2 and Rule 2 (a). As an 
initial matter, please be advised the iHerb does not manufacture the Tag Remover product. In 
addition, any advertising related to third party products sold by iHerb is based on information 
that has been provided to iHerb by those product manufacturers. 
 
Regardless, iHerb takes compliance matters very seriously. After reviewing the relevant ASA 
Advertising Codes, iHerb has decided to take the following action: (1) the Tag Remover 
product has been removed from the nz.iherb.com website and sales of that product have 
been blocked to New Zealand; (2) iHerb has discontinued the Facebook advertisement 
referred to in the complaint, and (3) iHerb will not run the Facebook advertisement or any 
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advertisements related to the Tag Remover product in New Zealand. iHerb’s agreement to 
settle this matter is not an admission of any fault or liability.” 
 
The relevant provisions were Therapeutic and Health Advertising Code - Principle 2, 
Rule 2(a)  
 

Principle 2: Truthful Presentation: Advertisements shall be truthful, balanced and 
not misleading. Advertisements shall not mislead or be likely to mislead, deceive or 
confuse consumers, abuse their trust, exploit their lack of knowledge or without 
justifiable reason, play on fear. This includes by implication, omission, ambiguity, 
exaggerated or unrealistic claim or hyperbole. 
 
Rule 2 (a) Truthful presentation: Advertisements shall be accurate.  Statements and 
claims shall be valid and shall be able to be substantiated. Substantiation should exist 
prior to a claim being made. For medicines and medical devices, therapeutic claims 
must be consistent with the approved indication(s) (for medicines) or the listed 
intended purpose (for medical devices). 

 
The Chair noted the Complainant’s concerns the website and Facebook advertisements 
were making unsubstantiated therapeutic claims. 
 
The Chair accepted the complaint for adjudication by the Advertising Standards Complaints 
Board. As part of the self-regulatory process, Advertisers have the option of amending their 
advertising to comply with the Advertising Codes. 
 
The Chair acknowledged the Advertiser had reviewed the website and Facebook content 
subject to complaint and removed the advertisements from the website and its Facebook 
page. 
 
Given the Advertiser’s co-operative engagement with the process and the self-regulatory 
action taken in removing the advertisements, the Chair said that it would serve no further 
purpose to place the matter before the Complaints Board.  
 
The Chair ruled that the matter was Settled. 
 
 
Chair’s Ruling: Complaint Settled – advertisements removed 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


