
 

 
 

COMPLAINT NUMBER 21/115 

ADVERTISER Radius Care  

ADVERTISEMENT Radius Care sponsored article on 
NZ Herald website 

DATE OF MEETING 15 March 2021 

OUTCOME No Grounds to Proceed 

 
Advertisement:  The Radius Care content  on the NZ Herald website had the heading 
"Aged care provider angry over vaccination education". Under a photo of a person receiving 
a vaccination was the text "Radius Care - lack of education on vaccines poor", the Radius 
Care logo and the text "Sponsored by Radius Care". The advertisement included the 
following text: "…it is taking too long to get a significant education campaign informing New 
Zealanders about the coming Covid-19 vaccines…" Radius Care "has started its own 
education of staff and residents… so that they have all the right information with which to 
make an informed decision…"  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: The headline is deliberately inflammatory at a time of heightened sensitivity 
around vaccines. "Angry" is unnecessary and a deliberate attempt to tap into vaccine fear. In 
the context of sponsored content - an ad disguised as a news story - it has the potential to 
mislead vulnerable people into thinking they are being tricked, or deliberately under informed, 
into getting vaccinated. If it was an actual news story it would more likely run  with "urgent 
call for more education etc etc...".  
 
The relevant provisions were Advertising Standards Code - Principle 1, Principle 2, 
Rule 1(g), Rule 2(a);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1(g) Fear and distress: Advertisements must not cause fear or distress without 

justification. 

 
Principle 2: Truthful Presentation: Advertisements must be truthful, balanced and 
not misleading.   
 
Rule 2(a) Identification: Advertisements must be identified as such.  

 

Rule 2(b) Truthful Presentation: Advertisements must not mislead or be likely to 
mislead, deceive or confuse consumers, abuse their trust or exploit their lack of 
knowledge. This includes by implication, inaccuracy, ambiguity, exaggeration, 
unrealistic claim, omission, false representation or otherwise. Obvious hyperbole 
identifiable as such is not considered to be misleading. 
 

The Chair noted the Complainant’s concern the advertisement was misleading and tapped 
into vaccine fear.  
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The Chair said the advertisement was adequately identified as an advertisement with the 
text “sponsored by Radius Care” and the views expressed in the article were clearly those of 
the Advertiser.  
 
The article was an opinion piece designed to promote Radius Care. The use of the word 
“angry” when seen in that context was an attempt to attract the interest of readers. 
 
The Chair confirmed the advertisement included quotes from the managing director and 
founder of Radius Care, Brien Cree. Mr Cree’s view is that people should “have all the right 
information with which to make an informed decision, so vaccination is not a request from us 
but an expectation from them.”  
 
The Chair said the advertisement did not cause fear or distress without justification and was 
not likely to mislead or confuse consumers.  
 
The Chair said the advertisement did not meet the threshold to breach Principle 1, Rule 1(g), 
Principle 2, Rule 2(a) or Rule (b) of the Advertising Standards Code. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


