
 

 
 

COMPLAINT NUMBER 21/199 

ADVERTISER Thai 2 Go  

ADVERTISEMENT Thai 2 Go, Radio 

DATE OF MEETING 29 April 2021 

OUTCOME No Grounds to Proceed 

 
 
Advertisement: The Thai 2 Go, radio has a voiceover which says, “Fancy organic Thai food 
delivered fresh to your door?  Then head online to Thai2go.menu.  Plus it’s free delivery.” 
The advertisement has the sound of screeching brakes, before the voiceover continues, 
“Yip, free delivery in their electric vehicles.” 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: I was driving home when this ad came on the radio.  
I nearly had an accident, I got such a fright, when I heard the tyres squealing (like someone 
couldn’t stop in time and was going to hit my car) then I realized the tyres squealing was in 
the ad. I feel this is do dangerous.  That someone could be seriously hurt if they stopped 
driving to avoid an accident that wasn’t even happening.  
I want this ad removed from the radio station as a safety precaution.  
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(e);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1(e) Safety: Advertisements must not, unless justifiable on educational or social 
grounds, encourage or condone dangerous, illegal or unsafe practices, or portray 
situations which encourage or condone a disregard for safety. 

 

The Chair noted the Complainant was concerned the screeching brake sound in the 
advertisement could be dangerous. 
  
In considering the complaint, the Chair referred to precedent Decision 19/148, which 
considered the use of siren in an advertisement and was not upheld by the Complaints 
Board. 
 
That decision said in part: 
 

“   Does the siren portray a situation which encourages a disregard for safety?  
The Complaints Board said the siren played for a very short duration with a voice 
speaking over it, which meant it was quickly apparent it is an advertisement. The 
Complaints Board said even if drivers hearing the siren were to glance in their mirrors, 
this was unlikely to cause any safety issues.  
 
Does the siren in a radio advertisement cause distress without justification?  
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The Complaints Board said the use of a siren in the advertisement was fleeting and 
was not a sound which should cause fear or distress for drivers who should be alert 
to a range of stimuli. The Complaints Board noted that not everyone listening to the 
advertisement would be driving. The Complaints Board said while the siren could 
cause a reaction for some listeners, it did not reach the threshold to breach Rule 1(e) 
or Rule 1(g) of the Advertising Standards Code.   “ 

  
Turning to the complaint before her, the Chair said the precedent decision addressed an 
issue similar to the Complainant’s concern.  She said, while it was not ideal to include 
breaking noises in an advertisement, the sound effect occurred in the middle of the 
advertisement providing context.  The Chair noted there was no increase in volume during 
the tyre screeching section, which was fleeting and was not likely to provoke undue concern 
for most listeners. 
 
While the Chair acknowledged the Complainant’s genuine concerns about distractions while 
driving, she said the advertisement did not reach the threshold to portray a situation which 
encouraged or condoned a disregard for safety and had been prepared with a due sense of 
social responsibility.  
 
The Chair said the advertisement did not breach Principle 1 or Rule 1(e) of the Advertising 
Standards Code. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed. 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


