
 
 

COMPLAINT NUMBER 21/317 

ADVERTISER Brand Developers Ltd 

ADVERTISEMENT Transforma Ladder, Television 

DATE OF MEETING 20 July 2021 

OUTCOME 
Not Upheld 
No Further Action Required 

 

 
Summary of the Complaints Board Decision  
The Complaints Board did not uphold a complaint about a Brand Developers advertisement 
promoting the Transforma Ladder.  The Complaints Board said the purpose of the 
advertisement was to show the versatility of the product and it was not intended as an 
instruction manual.  The Complaints Board said the average consumer for this product was 
likely to be the home user and the Advertiser’s focus on safety was adequate for its intended 
audience.  
 
Advertisement 
The Brand Developers television advertisement promotes the Transforma ladder. The 
voiceover says in part: "Introducing the 24-in-1 Transforma ladder.  It solves the problem of 
storing and transporting big and bulky ladders by offering an amazing compact, portable, easy 
to use ladder system." The advertisement shows the ladder being used in a variety of 
scenarios and configurations, including as an A frame ladder, an extendable ladder and a 
trestle scaffolding system.  The advertisement highlights safety features and shows traditional 
ladders being used unsafely. 
 
Summary of the Complaint  
The Complainant was concerned the advertisement was showing the unsafe use of ladders 
while demonstrating the use of the product including not maintaining 3 points of contact, 
standing on the top rungs and positioning the ladder at too steep an angle. 
 
Issues Raised: 

• Social Responsibility 

• Safety 
 
Summary of the Advertiser’s Response  
The Advertiser defended the advertisement and said the ladder and attachments focus on 
safety.  It says the ladder complies with all safety standards relevant to ladders of this type 
and the advertisement shows correct and safe use of the ladder, contrasted with unsafe use 
to encourage correct usage.  The Advertiser noted the Complainant is using the SiteSafe 
Practical Safety Advice sheet as a measuring stick which is aimed at construction and trade 
workers.  The Advertiser addressed each of the specific safety practices the Complainant 
raised quoting ACC guidelines and disputing the Complainant’s claim that the advertisement 
repeatedly “breaks almost every rule of ladder safety”. 
 
Summary of the Media Response 
The Commercial Approvals Bureau deferred to the Advertiser to provide information about 
safety and compliance. 
 



 21/317 

2 

Relevant ASA Codes of Practice 
 
The Chair directed the Complaints Board to consider the complaint with reference to the 
following codes: 
 
ADVERTISING STANDARDS CODE 
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1(e) Safety: Advertisements must not, unless justifiable on educational or social 
grounds, encourage or condone dangerous, illegal or unsafe practices, or portray 
situations which encourage or condone a disregard for safety. 

 
Relevant precedent decisions 
In considering this complaint the Complaints Board referred to two precedent decisions, 
Decisions 16/150 and 12//614, both of which were ruled No Grounds to Proceed.  
 
The full versions of these decisions can be found on the ASA website: 
https://www.asa.co.nz/decisions/ 
 
Decision 16/150 concerned an advertisement for the same Transforma Ladder from Brand 
Developers, which demonstrates the ladder’s strength and durability by balancing an SUV 
vehicle on the ladder.  The Chair of the Complaints Board said the scene with the SUV was 
an illustration of the ladder’s durability and not a depiction of how the ladder should be used.  
The Chair said the scene was unlikely to encourage a disregard for safety or be replicated by 
consumers and ruled there were no grounds for the complaint to proceed.… 
 
Decision 12/614 also concerned an advertisement for the Transforma Ladder, which 
demonstrated how the ladder could be used on an uneven footing by shortening one of the 
leges creating a stable standing surface.  The Chair of the Complaints Board said the 
advertisement showed how a traditionally unsafe scenario could be solved by using this 
product.  The Chair ruled there were no grounds for the complaint to proceed.  
 
Complaints Board Discussion 
The Chair noted that the Complaints Board’s role was to consider whether there had been a 
breach of the Advertising Standards Code. In deciding whether the Code has been breached 
the Complaints Board has regard to all relevant matters including:  
 

• Generally prevailing community standards 

• Previous decisions 

• The consumer takeout of the advertisement, and  

• The context, medium, audience and the product or service being advertised, which in 
this case is: 

o Context: An infomercial style advertisement promoting television-only offers 
o Medium: Television 
o Audience: Television viewers 
o Product: A multi-purpose ladder which could be used at home or at work  

 
Consumer Takeout   
The Complaints Board agreed the likely consumer takeout of the advertisement was the 
Transforma ladder system has a range of different ladder configurations making it suitable and 
safe to perform a variety of tasks around the home or in a work environment.  The Board noted 
the focus of the advertisement was predominantly on home use. 

https://www.asa.co.nz/decisions/
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Does the advertisement encourage or condone a disregard for safety? 
The Complaints Board unanimously agreed the advertisement did not encourage or condone 
a disregard for safety.  The Board said it was important to consider the purpose of the 
advertisement, which was to show the versatility of the ladder rather than to act as an 
instruction manual on how to use the ladder.  The Board said that most consumers would 
accept the advertisement was not intended to be the definitive guide for the safe and correct 
use of the ladder. 
 
The Complaints Board noted the Complainant used the Site Safe Practical Advice sheet as a 
safety benchmark for assessing the practices shown in the advertisement.  The Board said 
these were legal guidelines for work-place practices and while clearly advocating best 
practice, they did not apply to home use of the product.  
 
The Complaints Board considered the examples of potential safety breaches quoted by the 
Complainant.  In terms of the three points of contact, the Board acknowledged that the 
Advertiser has adhered to additional guidance offered by ACC which suggested using other 
parts of the body as a third contact when both hands were occupied.  The Complaints Board 
did not consider the advertisement encouraged users to climb to unsafe heights on the ladder 
rungs or to use the ladder at too steep an angle. 
 
The Complaints Board said the advertisement had not met the threshold to breach Rule 1(e) 
of the Advertising Standards Code. 
 
Has the advertisement been prepared and placed with a due sense of social responsibility? 
The Complaints Board said the advertisement was socially responsible, given that the overall 
takeout for most consumers would be the product was more versatile and safer than a 
traditional ladder.  
 
The Complaints Board said the advertisement was Not Upheld, taking into account context, 
medium, audience and product and was not in breach of Principle 1 or Rule 1(e) of the 
Advertising Standards Code. 
 
 
Outcome 
The Complaints Board ruled the complaint was Not Upheld. 
 
No further action required.  
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 
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APPENDICES 
 

1. Complaint 
2. Response from Advertiser 
3. Response from Media  

  
 
Appendix 1 
 
COMPLAINT   
The advert was promoting the Transforma ladder and features multiple scenes of people using 
the product in a range of situations. As an ex Sitesafe Passport holder, this advert breaks 
almost every rule of ladder safety on multiple occasions. These include: 1. Not maintaining 3 
points of contact. 2. Standing on the top rungs 3. Positioning the ladder on two steep an angle. 
In fact this advert would make a perfect video for Site Safe Training Falls from ladders are one 
of the most common household and work site accidents in NZ. It would be nice to see this 
product being promoted in a safe manner. 
 
Appendix 2 
 
RESPONSE FROM ADVERTISER,  

Re: ASA Transfoma® Ladder Complaint 21/317 – Key Number Z300TL39T 

We are responding to the Complaint regarding the advertisement for TRANSFORMA® ladder 
sent with your letter dated 16 June 2021. A copy of the advertisement is being sent with this 
response. 

The ladder is offered for sale in Advertisement Z300TL39T. The offer includes the Ladder, 
one standoff, two work platforms and two leg levellers, in other words, everything to assist 
the safe use of the ladder, especially when extended or used on unstable ground. 

The complainant has referred to his/her SiteSafe Passport holder status and claims that “this 
advert breaks almost every rule of ladder safety on multiple occasions”. Clearly, the 
complainant is concerned about safety, which the advertiser applauds. The ladder complies 
with all safety standards relevant to the New Zealand market for ladders of this type and is 
labelled accordingly. 

In our view the complainant’s statement “this advert breaks almost every rule of ladder 
safety on multiple occasions” is an overreaction and in fact the advertisement is careful to 
show correct and safe use of a ladder in several common situations. The overriding 
encouragement to the consumer in the advertisement is to use a ladder safely, something 
which is demonstrated throughout the advertisement by contrasting with unsafe use. 

We make the comment that the complainant’s measuring stick appears to be the SiteSafe 
Practical Safety Advice sheet where the recommendations made by SiteSafe are for the use 
of ladders by construction and trade workers: 

“Ladders used by construction and trade workers must be more robust than those used in 
the home. All ladders should comply with the relevant New Zealand standard and should be 
labelled accordingly. Specific sites may have rules in place about the use of ladders, check 
with the site management first.” (Quote taken from Practical Safety Advice by SiteSafe  
https://www.sitesafe.org.nz/globalassets/factsheets/psa---ladders.pdf copy of this PDF is 
being supplied with this response) 

Specifically, the complainant mentions: 

https://www.sitesafe.org.nz/globalassets/factsheets/psa---ladders.pdf


 21/317 

5 

1. “Not maintaining 3 points of contact.” 

We note that ACC adds additional solutions to this 3 points of contact advice in their 
Ladder Safety - Tips for using ladders safely brochure 
https://www.acc.co.nz/assets/injury-prevention/acc4407-ladder-safety.pdf. They write: 

“If you have to use two hands when working, use another part of your body such as thighs, 
torso or shoulder as the third point of contact to brace yourself against the ladder or nearby 
structure.” 

 
It will be seen that in the majority of scenarios in the advertisement the ladder users have 
three points of contact to the ladder – two feet and at least one hand. In some scenarios, 
where both hands were not available, a third point of contact is created by a knee or by 
placing a hand on a nearby structure such as a wall or tree. It should also be noted that 
in the majority of cases the ladder being used is in A-frame format (not as a single pole 
ladder or in extension format). In some cases the user is only about 1 meter from the 
ground. 

2. “Standing on the top rungs.” 

ACC advises “never climb higher than the third stop from the top of a straight ladder”. 

The advertisement has been careful to show ladder users no higher than the third stop from 
the top of the ladder they are using. 

3. “Positioning the ladder on two [sic] steep an angle.” 

The complainant has not stated which shot(s) explicitly they believe fell into this complaint 
category. However, we submit that in context of an advertisement where the emphasis is on 
safety and the offer is for a safe-to-use ladder, any one or two second shots that may fall into 
this category would not reduce the viewer’s overall uptake of the need for safe ladder use. 

After both casual and studied viewing of this advertisement, the board can only conclude that 
safety is the overriding message of the advertisement and the message of safety is well 
described and demonstrated throughout the advertisement. 

Our expectation is that the advertisement will be able to continue to be aired unchanged. 
 
Appendix 3 
 
RESPONSE FROM MEDIA, COMMERCIAL APPROVALS BUREAU 
 
CAB approved this Transforma Ladder commercial on 31/03/19 with a 'G' general 
classification. The commercial has played for two calendar years since this approval date. 
 
A complainant has raised concerns over the presentation of safety practices in the 
commercial. Because workplace safety is a highly prescribed arena, and household safety is 
a close-second while less legislated. 
 
CAB will defer to the advertiser for fuller details of their safety practices in producing this 
advertisement. 
 
 
 

https://www.acc.co.nz/assets/injury-prevention/acc4407-ladder-safety.pdf

