
 

 
 

COMPLAINT NUMBER 21/406 

ADVERTISER Auckland City Council  

ADVERTISEMENT Native Bush Restoration Project, 
Print 

DATE OF MEETING 9 August 2021 

OUTCOME No Grounds to Proceed 

 
Advertisement:  The Auckland Council advertorial in the NZ Herald provides an update on 
the progress of the Native Bush Restoration Project. The advertorial is formatted in a 
question-answer style, explaining why all pine trees have been removed, how much 
disturbance there has been to the forest’s understory, and how many trees and shrubs will 
now be planted. At the end of the article, there is a call to action to be involved in the 
planting programme, with a contact email address for the Council. The council logo is visible 
in the bottom right corner. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: There has been a long running community debate of whether all of the trees in 
Western Springs Forest should be felled for health & safety reasons immediately or whether 
they be removed progressively.  In spite of a number of arborists reports that only a small 
percentage of trees needed immediate removal, the Council felled all of them at the same 
time.   
 
The paragraph at the top of the second column, of the advertisement states  "with the 
majority (of trees)  considered to be dead, dying or compromised by internal decay"  
vindicates the Council’s decision to remove all of the trees.  
 
I have asked Council to provide me a copy of the evidence to support this statement and they 
have not provided it. 
 
The relevant provisions were Advertising Standards Code - Principle 2, Rule 2(b), 
Rule 2(e). 
 

Principle 2: Truthful Presentation: Advertisements must be truthful, balanced and 
not misleading.   
 
Rule 2(b) Truthful Presentation: Advertisements must not mislead or be likely to 
mislead, deceive or confuse consumers, abuse their trust or exploit their lack of 
knowledge. This includes by implication, inaccuracy, ambiguity, exaggeration, 
unrealistic claim, omission, false representation or otherwise. Obvious hyperbole 
identifiable as such is not considered to be misleading. 
 
Rule 2(e) Advocacy advertising: Advocacy advertising must clearly state the 
identity and position of the advertiser. Opinion in support of the advertiser's position 
must be clearly distinguishable from factual information. Factual information must be 
able to be substantiated. 
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About Advocacy Advertising  
Complaints about advocacy advertising are considered differently to complaints about 
advertising for products and services.  
 
In assessing whether an advocacy advertisement complies with the Advertising Standards 
Code, the freedom of expression provisions under the Bill of Rights Act 1990 must also be 
considered.  
 
Section 14 of the Act says: “Everyone has the right to freedom of expression, including the 
freedom to seek, receive, and impart information and opinions of any kind in any form.” This 
freedom of expression supports robust debate on current issues in a democracy.  
 
Under Rule 2(e) Advocacy advertising of the Advertising Standards Code:  
• The identity of the advertiser must be clear  

• Opinion must be clearly distinguishable from factual information, and  

• Factual information must be able to be substantiated.  
 
If the identity and position of the Advertiser is clear, a more liberal interpretation of the 
Advertising Standards Code is allowed.  
 
About this complaint 
The Chair acknowledged the Complainant’s concern the advertisement is making an 
unsubstantiated claim in order to justify the removal trees as part of the Western Springs 
native bush restoration project. 
 
The Chair noted the advertisement contained a contact email address for the Auckland City 
Council, westernsprings@aucklandcouncil.govt.nz, as well as the Auckland City Council logo.  
The Chair confirmed the Advertiser’s identity was sufficiently clear and the advertisement 
complied with the identity requirements of Rule 2(e) of the Advertising Standards Code. 
 
The Chair said the position of the Advertiser in relation to advocacy was also clear.  The 
advertisement is announcing the Native Bush Restoration Project and explaining the reason 
for the removal of approximately 200 pine trees. 
 
The Chair said the Council made two claims made in the advertisement regarding the poor 
health of the trees and the decision to remove them all in one operation.  The Chair said the 
Advertiser had sufficient evidence to support its position.   
 
The Chair noted the Western Springs Pine Trees Arboricultural Assessment in June 2018 
indicated that 62% of the pine trees were dead or in poor health.   
 
The Chair also noted the Council was presented with various options for the removal of the 
trees in the Harvest System Options for Western Springs Pines report, including the 
advantages and disadvantages of selective removal, patch removal and removal of all pines 
trees.  The Council in consultation with Mana Whenua decided on the removal of all the pines 
in one continuous operation was the best course of action. 
 
The Chair said, while acknowledging it was clear the issue was a contentious one, there was 
adequate substantiation to support the claims made in the advertisement and consumers 
were unlikely to be misled or deceived. 
 
The Chair said the advocacy advertisement did not breach Principle 2, or Rules 2(b) and 2(e) 
of the Advertising Standards Code.  
 

mailto:westernsprings@aucklandcouncil.govt.nz
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The Chair ruled there were no grounds for the complaints to proceed.  
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 
 
 
 
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all 
decisions are able to be appealed by any party to the complaint. Information on 
our Appeal process is on our website www.asa.co.nz. Appeals must be made in 
writing via email or letter within 14 calendar days of receipt of this decision. 

 


