
 

 
 

COMPLAINT NUMBER 21/091 

ADVERTISER Harrisons Group  

ADVERTISEMENT Harrisons Energy Solutions, 
Television 

DATE OF MEETING 18 October 2021 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Harrisons Energy Solutions television advertisement is narrated by a 
voiceover which encourages viewers to "slash your power bill and save the planet" with 
discounted solar panels. The advertisement highlights that consumers will receive 24 
months interest free and that purchasing an LG solar panel supports Breast Cancer NZ. The 
advertisement ends with the Harrisons Solar logo, URL and contact phone number. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: Using the phrase “..save the planet..” referring to the use of their solar panels 
would help save the planet.  
 
This is false advertising as there is a massive, massive amount of carbon produced in the 
making of solar panels from the mining of various ores and quartz, transportation of 
materials, smelting to make the different metal components – casing, wire, etc, processing 
the quartz to make the silicon chips, transporting materials and making the glass, production 
of the panels themselves, and then transporting the finished panels. All emitting tons of 
carbon into the atmosphere.  
 
Most of this is done in China, which has no regard for the health and safety of its people let 
alone the planet.  
 
They create the worst coal plants with no filters, in comparison to new coal fired power plants 
that can burn cleanly and have many filters in the chimneys. China also has no filters on 
industrial waste that goes into waterways, some of this toxic waste is produced in the making 
of the silicon chips. China continues to create old technology, dirty, cheap coal fired power 
plants at an alarming rate to provide us with many goods, including solar panels. We are 
therefore in part, responsible for the creation of these dirty coal fired power plants in China, 
and their pollution of the air and waterways.  
 
For this company to include ‘’save the planet’’ in their advertising is blatant false advertising 
and needs to be removed from all there advertising, electronic, print, and any billboards. 
 
The relevant provisions were Advertising Standards Code - Principle 2, Rule 2(b), 
Rule 2(h);  
 

Principle 2: Truthful Presentation: Advertisements must be truthful, balanced and 
not misleading.   
 
Rule 2(b) Truthful Presentation: Advertisements must not mislead or be likely to 
mislead, deceive or confuse consumers, abuse their trust or exploit their lack of 
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knowledge. This includes by implication, inaccuracy, ambiguity, exaggeration, 
unrealistic claim, omission, false representation or otherwise. Obvious hyperbole 
identifiable as such is not considered to be misleading. 
 
Rule 2(h) Environmental Claims: Environmental claims must be accurate and able 

to be substantiated by evidence that reflects scientific and technological 

developments.   

 
The Chair noted the Complainant’s concern that the reference to “saving the planet” in the 
advertisement is misleading due to the environmental impact of producing solar panels. 
 
The Chair said that the term “saving the planet” is a general, aspirational statement about 
the value of using “green” or renewable energy as opposed to fossil fuels, which continually 
produce emissions. The Chair said that most viewers would recognise the statement as 
hyperbole, which is permitted under Rule 2(b) of the Advertising Standards Code if it is 
obvious. She considered that the audience would not believe that switching to solar power 
would be sufficient to solve issues with climate change and global warming. 
 
The Chair said the advertisement was not likely to mislead or deceive consumers and was 
not in breach of Principle 2, Rule 2 (b), or Rule 2 (h) of the Advertising Standards Code. 
 
The Chair ruled there were no grounds to proceed. 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 

 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all decisions are 
able to be appealed by any party to the complaint. Information on our Appeal process is on 
our website www.asa.co.nz. Appeals must be made in writing with notification of the intent to 
appeal lodged within 14 calendar days of receipt of the written decision.  The substantive 
appeal application must be lodged with the ASA within 21 calendar days of receipt of the 
written decision. 


