
 

 
 

COMPLAINT NUMBER 21/145 

ADVERTISER Subway New Zealand Limited  

ADVERTISEMENT Subway Television 

DATE OF MEETING 18 October 2021 

OUTCOME No Grounds to Proceed 

 
 
Advertisement: The 30 second television advertisement for Subway sandwiches begins 
with a close-image of a man smiling with a breeze blowing his hair and wearing a life jacket.  
As the camera pulls back, it becomes clear that eight people are sitting on a large structure 
designed to resemble a Subway sandwich and are being towed across a lake.  The images 
are accompanied by a soundtrack of classical music. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: The ad features several people sitting on a subway sandwich on a lake.  I’ve 
been brought up to think that sitting or putting your bum on food or surfaces like tables that 
will be used to serve food is offensive.  My children were taught that at school, and I 
understand it is Māori tikanga not to do that. Food is tapu.. I find the ad offensive, and I 
believe many others will.  
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c)  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society.  
 
Rule 1(c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 

 
The Chair noted the Complainant was concerned the advertisement was offensive as the 
imagery of people seated on a food item was not acceptable behaviour under tikanga Māori. 
 
Turning to the complaint before her the Chair considered the relevant context, medium, 
audience and product.  
 
The Chair acknowledged the importance of tikanga Māori in the New Zealand cultural 
context. The Chair also acknowledged the diversity of different cultural practices and 
influences which exist in New Zealand society.  
 
The Chair agreed that while people sitting on actual food or food preparation surfaces would 
be offensive, she noted the structure in the advertisement was a fake, giant  sandwich being 
towed on a lake. The scene was clearly hyperbolic and a play on the idea of a banana boat 
ride. 
 
Rule 1(c) of the Advertising Standards Code required the Chair to consider whether the 
advertisement was likely to cause serious or widespread offence, in light of generally 
prevailing community standards. The Chair said that despite the Complainant’s objection to 
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the advertisement, it did not reach the threshold to cause serious or widespread offence for 
most consumers or offend against generally prevailing community standards. 
 
The Chair said the advertisement had been prepared with the due sense of social 
responsibility required and ruled it was not in breach of Principle 1 or Rule 1(c) of the 
Advertising Standards Code  
 
The Chair ruled there were no grounds for the complaint to proceed 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 

 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all decisions are 
able to be appealed by any party to the complaint. Information on our Appeal process is on 
our website www.asa.co.nz. Appeals must be made in writing with notification of the intent to 
appeal lodged within 14 calendar days of receipt of the written decision.  The substantive 
appeal application must be lodged with the ASA within 21 calendar days of receipt of the 
written decision. 


