
 

 
 

COMPLAINT NUMBER 21/491 

ADVERTISER Clinicians Ltd  

ADVERTISEMENT Women’s Intimacy Support 
Television 

DATE OF MEETING 18 October 2021 

OUTCOME No Grounds to Proceed 

 
Advertisement:  The voiceover for the Clinicians television advertisement for Womens 
Intimacy Support dietary supplement includes the following: "Need support for hormonal 
change? Women's Intimacy Support contains herbs and rose oil extract to support vaginal 
moisture levels, tissue health and comfort during intimacy…". 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint 1: Clinicians supplement add for vaginal dryness during a time that children are 
in inside. Had all kinds of questions. this is not the appropriate time for that 
 
Complaint 2: This complaint is about the continued humiliation and exploitation of women for 
decades that has been rammed down our throats on television for decades. I grew up being 
force-fed endless tampon ads but this is out of control. My complaint is this "to support 
vaginal moisture levels...". Note, it's not the words themselves but the bigger picture, the 
unfairness that men don't get this type of exposure and ridicule. This may sound crass but to 
get my point across, how would folks feel if advertisers said things like; hey guys has your 
anus been dry lately? or 'to support rectum moisture levels during intimacy' or 'to support 
sweaty testicles' or 'to support funky tasting semen' or 'to support a dripping penis'. There are 
better ways to describe this vaginal condition without being stupid like this. My issue is that it 
it is on mainstream TV. I have no problem with it being marketed directly to women in-store, 
in women's magazines or by direct advertising on social media etc. Enough is enough. Thank 
you for your consideration. 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 

Rule 1(c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 

 
The Chair noted the Complainants’ concerns the advertisement was shown at an 
inappropriate time and exposed women to ridicule. 
  
Rule 1(c) of the Advertising Standards Code required the Chair to consider whether the use 
of the words “support vaginal moisture levels, tissue health and comfort during intimacy…" in 
the context it was aired, was likely to cause serious or widespread offence in light of 
generally prevailing community standards. The advertisement used language to describe 
when the product could be used, that was appropriate for adult viewers. The Chair said that 
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despite the Complainants’ objections to the advertisement, it did not reach the threshold to 
cause serious or widespread offence for most consumers. 
 
The Chair said the advertisement had been played during the news on TV1, which is unrated, 
and during a programme on Bravo TV which was screened after 8.30pm and contained adult 
themes. 
 
The Chair said Bravo TV is targeted to audiences aged 35 and over. The advertisement was 
played during a movie called Ferris Bueller’s Day Off. The rating for the movie was PG - L, 
which means it was a programme which contained “material more suited for mature 
audiences but not necessarily unsuitable for child viewers when subject to the guidance of a 
parent or an adult.” The “L” meant it contained language which may offend. The programme 
also had a full screen warning. 
 
The Chair said the advertisement had been prepared with the due sense of social 
responsibility required and said it was not in breach of Principle 1 or Rule 1(c) of the 
Advertising Standards Code.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 

 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all decisions are 
able to be appealed by any party to the complaint. Information on our Appeal process is on 
our website www.asa.co.nz. Appeals must be made in writing with notification of the intent to 
appeal lodged within 14 calendar days of receipt of the written decision.  The substantive 
appeal application must be lodged with the ASA within 21 calendar days of receipt of the 
written decision. 


