
 

 
 

COMPLAINT NUMBER 21/266 

ADVERTISER Raised on Real Food  

ADVERTISEMENT Raised on Real Food Facebook 

DATE OF MEETING 28 October 2021 

OUTCOME Settled 

 
 
Advertisement:  The ’About’ section on the Raised on Real Food Facebook page provides 
details on the purpose of the business and introduces Maryana Lishman, the business 
owner. It states she is a "certified integrative nutrition consultant, recipe developer and one 
of the most trusted resources in integrative skin and gut health in New Zealand". The ’About’ 
section discusses possible outcomes of the "tailored online consultations", and provides a 
URL and contact details. 
 
The Chair ruled the Complaint was Settled. 
 
Complaint: On her Facebook page, Ms. Lishman states: 
 
"Hi, I’m Maryana Lishman - certified integrative nutrition consultant, recipe developer and one 
of the most trusted resources in integrative skin and gut health in New Zealand." 
 
1.  Ms. Lishman is not certified in anything.  She completed an online course through 
https://www.integrativenutrition.com/ which clearly states on their website:  "Upon graduating, 
you will earn the title of Integrative Nutrition Health Coach, and you will receive both a paper 
certificate and a digital badge to display your accomplishment across your online channels. 
We offer a certificate of completion, not a certification." 
https://www.integrativenutrition.com/admissions/FAQ 
 
Ms. Lishman has a certificate of completion.  She is not certified - a subtle but critical 
distinction 
 
2. "one of the most trusted resources in integrative skin and gut health in New Zealand" Ms. 
Lishman has nothing to back up this claim.  If anything, within the first few results of a google 
search, one of the results shows a less than impressive side of Ms. Lishman’s activities 
https://www.rnz.co.nz/news/the-wireless/375046/spreading-like-a-disease-sick-kids-
desperate-parents-and-bad-science 
 
I submit that this this advertiser has information on their social medioa which in is 
breach of PRINCIPLE 2: TRUTHFUL PRESENTATION: Rule 2 (a) Truthful Presentation in 
relation to the 2 issues raised above 
 
 
 
The relevant provisions were Therapeutic and Health Advertising Code - Principle 2, 
Rule 2(a), Rule 2(e), Rule 2(f)  
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The Chair noted the Complainant was concerned the advertisement was making a 
misleading claim regarding the certification of the business owner. 
 
The Chair accepted the complaint to go before the Complaints Board for adjudication as to 
whether the advertising breached the Therapeutic and Health Advertising Code. As part of 
the self-regulatory process, Advertisers have the option of amending or removing their 
advertising to comply with the Advertising Codes.  
 
The Advertiser amended the advertisement to take out the word certified. Given the self-
regulatory action taken in removing the advertisement, the Chair said that it would serve no 
further purpose to place the matter before the Complaints Board.  
 
The Chair ruled that the matter was Settled 
 
 
Chair’s Ruling: Complaint Settled 
 

 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all decisions are 
able to be appealed by any party to the complaint. Information on our Appeal process is on 
our website www.asa.co.nz. Appeals must be made in writing with notification of the intent to 
appeal lodged within 14 calendar days of receipt of the written decision.  The substantive 
appeal application must be lodged with the ASA within 21 calendar days of receipt of the 
written decision. 


