
 

 
 

COMPLAINT NUMBER 21/448 

ADVERTISER Sanitarium Health and Wellbeing  

ADVERTISEMENT Light n Tasty Cereal Television 

DATE OF MEETING 2 November 2021 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Sanitarium television advertisement promotes two new flavours of 
Light ’n’ Tasty cereal. It shows two women eating the cereal and complaining that the new 
flavours have "25% less sugar". One of the women comments  "I am so mad about how 
happy I am". 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: In this ad two "Karens " talk about how much they hate how delicious the 
breakfast cereal is. 
I believe that mocking middle aged middle class women for complaining about trivial things 
like bad service has a dangerous and sexist subtext. 
Women of a similar age watching this ad will think "I don’t want to complain about bad 
service, people will mock me and call me a Karen" 
Girls and young women will get the message "If I want people to like me and not make fun of 
me, I better not complain" 
It encourages society to dismiss women demanding decent service by saying "She’s just a 
stupid Karen moaning about nothing" and encourages victim blaming by mocking women 
who complain. 
Thanks. 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c)  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society.  

 
Rule 1(c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 

 
The Chair noted the Complainant was concerned the advertisement encouraged women 
who make complaints, to be mocked for doing so. 
 
The Chair said the likely consumer takeout of the advertisement was that there were two 
new cereals flavours available and the two women were having a tongue-in-cheek 
humorous discussion about how happy they were about the 25% less sugar in the cereal. 
The advertisement was using a particular kind of comedy to promote the new products. 
 
Rule 1(c) of the Advertising Standards Code required the Chair to consider whether the 
advertisement was likely to cause serious or widespread offence in light of generally 
prevailing community standards. The Chair said that despite the Complainant’s objection to 
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the advertisement, it did not reach the threshold to cause serious or widespread offence for 
most consumers. 
 
The Chair said the advertisement had been prepared with the due sense of social 
responsibility required and was not in breach of Principle 1 or Rule 1(c) of the Advertising 
Standards Code.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 

 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all decisions are 
able to be appealed by any party to the complaint. Information on our Appeal process is on 
our website www.asa.co.nz. Appeals must be made in writing with notification of the intent to 
appeal lodged within 14 calendar days of receipt of the written decision.  The substantive 
appeal application must be lodged with the ASA within 21 calendar days of receipt of the 
written decision. 


