
 

 
 

COMPLAINT NUMBER 21/205 

ADVERTISER Hell Pizza  

ADVERTISEMENT Hell Pizza, Website 

DATE OF MEETING 11 November 2021 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The web page titled, ’Letter to Greta’, on the Hell Pizza website shows an 
image of a billboard which states "Greta can go to Hell". The text below explains that Hell 
Pizza "agree[s] that there’s been a lot of blah, blah, blah lately about tackling global 
warming" but that they are "proud to offer 100% carbon neutral deliveries". They then invite 
Greta to come to Hell if she is ever "here in the underbelly of the world and partial to a 
delicious slice of pizza". 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: Hell’s pizza have created a campaign directing hate towards a child. "Greta can 
go to Hell." It is inappropriate, inspiring hatred towards a minor (greta refers to greta thunberg 
the environmental activist)  and is immoral using the climate crisis to try to sell pizza!!!!  
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c), 
Rule 1(f);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1(c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule. 
 
Rule 1(f) Violence and anti-social behaviour: Advertisements must not, unless 
justifiable on educational or social grounds, contain anything that condones, or is 
likely to show, violent or anti-social behaviour or damage to property. 

 

The Chair noted the Complainant was concerned the advertisement directed hate towards a 
minor and used climate change to sell its product, which was immoral. 
  
The Chair noted the background to the advertisement related to a proposed Hell billboard 
advertisement which was rejected in Stockholm, Sweden, and Greta Thunberg’s recent 
speech at the Youth4climate summit in Milan where she lambasted world leaders over their 
empty promises to address the climate emergency. 
 
The Chair said while the headline on the proposed billboard “Greta can go to Hell” was 
attention-grabbing, the website advertisement contained sufficient context for consumers to 
understand the Advertiser was inviting Greta Thunberg to visit Hell [Pizza], where she would 
hopefully approve of their commitment to run 100% carbon neutral deliveries around 
Wellington. 
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Rule 1(c) of the Advertising Standards Code required the Chair to consider whether the 
headline “Greta can go to Hell” in the advertisement was likely to cause serious or 
widespread offence in light of generally prevailing community standards. The Chair said 
while she noted the sincere concerns of the Complainant, the advertisement did not reach 
the threshold to be likely to cause serious or widespread offensive and was not in breach of 
Rule 1(c) of the Advertising Standards Code. 
 
Rule 1(f) of the Advertising Standards Code required the Chair to consider whether the 
advertisement condones or shows violent or anti-social behaviour.  The Chair said taking 
into account the context, medium, audience and product meant the provocative headline in 
the website advertisement was mitigated by the comprehensive explanation included in the 
letter directed to Greta.  The Chair said the advertisement did not meet the threshold to 
breach Rule 1(f) of the Advertising Standards Code. 
 
The Chair ruled the advertisement had been prepared and placed with the due sense of 
responsibility required and said it was not in breach of Principle 1 or Rules 1(c) or 1(f) of the 
Advertising Standards Code. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 
 
 

 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all decisions are 
able to be appealed by any party to the complaint. Information on our Appeal process is on 
our website www.asa.co.nz. Appeals must be made in writing with notification of the intent to 
appeal lodged within 14 calendar days of receipt of the written decision.  The substantive 
appeal application must be lodged with the ASA within 21 calendar days of receipt of the 
written decision. 


