
 

 
 

COMPLAINT NUMBER 21/519 

ADVERTISER Noel Leeming  

ADVERTISEMENT Noel Leeming Flyer 

DATE OF MEETING 22 November 2021 

OUTCOME No Grounds to Proceed 

 
Advertisement:  The Noel Leeming flyer promotes a sale for "Singles’ Day". The 
background is red with a subtle lettering effect, "XOXO". In the centre is the Noel Leeming 
name and logo and the words, "Singles’ Day Deals" and "MAKE A DATE WITH DEALS". 
The bottom of the page promotes a 30-month interest free period, a price match policy and 
has the Noel Leeming website URL. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: Noel Leemings promotions for there up and coming special, It is dis-tasteful and 
worded in a way where customers can grab a date with singles in store, there are young 
people that work in these stores, it’s disgusting and pretty absurd but there will be customers 
out there that would think otherwise 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(c)  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society.  

 
Rule 1(c) Decency and Offensiveness: Advertisements must not contain anything 
that is indecent, or exploitative, or degrading, or likely to cause harm, or serious or 
widespread offence, or give rise to hostility, contempt, abuse or ridicule 

 
The Chair noted the Complainant was concerned that the promotion of “Singles Day” may 
lead to customers thinking they can make dates with Noel Leeming employees. 
 
The Chair said that Singles Day is an international flash sale event, where retailers promote 
items with price reductions to single people to treat themselves. It is in contrast to 
Valentine’s Day which is promoted as a time for couples to buy gifts for each other.  

 
Rule 1(c) of the Advertising Standards Code required the Chair to consider whether the use 
of the reference to Singles Day deals and “make a date with deals” in this context was likely 
to cause serious or widespread offence in light of generally prevailing community standards.  
The Chair did not consider the advertisement was likely to offend most consumers as it 
employed  a play on words to promote the sale to single people. 
  
The Chair said the advertisement had been prepared with the due sense of social 
responsibility required and said it was not in breach of Principle 1 or Rule 1(c) of the 
Advertising Standards Code.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
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Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 

 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all decisions are 
able to be appealed by any party to the complaint. Information on our Appeal process is on 
our website www.asa.co.nz. Appeals must be made in writing with notification of the intent to 
appeal lodged within 14 calendar days of receipt of the written decision.  The substantive 
appeal application must be lodged with the ASA within 21 calendar days of receipt of the 
written decision. 


