
 

 
 

COMPLAINT NUMBER 21/551 

ADVERTISER Audi New Zealand  

ADVERTISEMENTS Digital Marketing (Advertiser 
website, Stuff website) 

DATE OF MEETING 12 January 2022 

OUTCOME Settled – advertisements removed 

 
 
Advertisements:  The Audi New Zealand home page shows a large image of four adjoining 
circles, the Audi logo, as tyre tracks on sand. There are lighter tyre tracks in the background. 
Text states "Get away. And then some." and promotes an offer of 1,000 Airpoints Dollars 
with the purchase of two particular vehicles. 
 
The advertisements for Audi New Zealand on the Stuff website uses similar imagery: 
• The side bars show the Audi logo in dark tyre tracks in the sand, with waves at the 
top of the image and an Audi vehicle at the bottom in the foreground. Text promotes the 
offer. 
• The image imbedded in the text is a birdseye view of the beach showing the Audi 
logo in dark tyre tracks in the sand. The tyre tracks lead to a blue vehicle shown on the 
sand. The top of the image shows waves and the bottom shows bush. Text promotes the 
offer. 
 
The Chair ruled the complaint was Settled. 
 
Complaint 1: On 6th December 2021 Audi placed adverts on the Stuff website depicting car 
tracks on a wild beach with intersecting circles, as made by driving donuts, made in the sand 
representing the Audi logo. The ads link to a web promotion offering Airpoints for buyers of 
new Audi SUV. 
 
The same donuts on wild beach imagery is used on the Audi.co.nz website home page and 
promo landing page. 
 
… 
 
The image represents environmentally damaging behaviour on a beach and contravene Rule 
1 i which expressly forbids this. Driving donuts on beaches is not a safe behaviour and so it is 
likely the ad and website also breach Rule 1 e Safety. 
 
The gung-ho tone of the website landing copy - with language such as 'and then some' 'throw 
it right back' 'make this summer a big one' all compound the impression that the advertiser 
considers driving donuts on beaches is an acceptable way to use their vehicle. This shows 
further disregard for both Rules 1 e and i. 
 
Even on beaches where vehicles are allowed to be driven in New Zealand donuts and similar 
behaviour are not allowed. 
 
See this from 2019 > https://www.stuff.co.nz/national/109800542/explainer-where-can-you-
drive-your-car-on-the-beach-in-new-zealand 
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The article, ironically also on Stuff, includes: 
"An NZTA spokesman says any driving which is illegal on a public road is also illegal on a 
beach. That means drivers must obey speed limits, wear seatbelts and stay below the legal 
alcohol limit. 
 
"Police cannot be everywhere all the time, and every driver is responsible for obeying the 
law, driving safely and avoiding behaviour which puts themselves or others at risk," the 
spokesman said." 
 
Complaint 2: The attached advert was on stuff.co.nz at 12.00 midday on 6th Dec 2021 I 
believe that the attached advert contravenes: Rule 1 (i) Protecting the environment 
Advertisements must not depict or encourage environmental damage or degradation. The 
advert encourages drivers to drive recklessly on beaches resulting in environmental damage 
or degradation. Our beaches in NZ are home to many ground nesting birds and other wildlife 
and even in areas where driving is allowed this type of behaviour is not allowed - see 
Northland Regional Council for example: https://www.nrc.govt.nz/environment/coast/driving-
on-thebeach/ 
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(e), 
Rule 1(i);  
 
The Chair noted the Complainants’ concerns that the advertisements condoned 
environmental degradation and dangerous driving. 
  
The Chair accepted the complaint to go before the Complaints Board to consider whether 
the Advertising Standards Code had been breached. As part of the self-regulatory process, 
Advertisers have the option of amending or removing their advertising to comply with the 
Advertising Codes.  
 
Upon receipt of the complaint, the Advertiser removed the advertisement and confirmed it 
will not be used again in its current form.  
 
Given the Advertiser’s co-operative engagement with the process and the self-regulatory 
action taken to remove the advertisement, the Chair said that it would serve no further 
purpose to place the matter before the Complaints Board.  
 
The Chair ruled that the matter was Settled. 
 
 
 
Chair’s Ruling: Complaint Settled – advertisement removed 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all decisions are 
able to be appealed by any party to the complaint. Information on our Appeal process is on 
our website www.asa.co.nz. Appeals must be made in writing with notification of the intent to 
appeal lodged within 14 calendar days of receipt of the written decision.  The substantive 
appeal application must be lodged with the ASA within 21 calendar days of receipt of the 
written decision. 


