
 

 
 

COMPLAINT NUMBER 22/006 

ADVERTISER Lion  

ADVERTISEMENT Speights Summit Zero, Billboard  

DATE OF MEETING 25 January 2022 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Lion NZ billboard for Speights Summit Zero lager shows an image of 
two Summit bottles held as if they are about to clink together in cheers. To the left, large text 
states, "0.0% ALCOHOL. 100% CRISP AND REFRESHING", with a banner below stating, 
"No pressure mate". The Speights logo is on the right-hand side of the billboard. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: The billboard for Speights’s beer on the intersection of Forest Lake-Ulster-Te 
Rapa Rd and Victoria Street advertising non-alcoholic Speights beer at 0.0% where of course 
it contains alcohol and the advertising is a blatant lie trickery of advertising standards and 
leads to people using more alcohol. 
  
However this is not my complaint. 
  
The ad includes the words “no pressure mate” which I wish to complain about. This makes it 
difficult for people who do not wish to use alcohol / your product as a result of social 
pressure. The statement makes it more difficult for people with difficulties with alcohol to not 
use your product. The language will cause people to relapse to harmful alcohol use in my 
opinion. 
  
Alcohol [whether low alcohol or otherwise] is a major contributor to harm in our communities 
ranging from the cancer it causes to family violence, from driving under the influence to 
offending. The choice to include the language of no pressure mate"" is unnecessary and 
problematic in so many ways it reflects a significant lack of responsibility and awareness. 
Please change the ad to remove such language. 
  
The relevant provisions were Alcohol Advertising and Promotion Code, Principle 1, 
Rule 1(c), Rule 1(d). 
 

Principle 1 Social Responsibility: Alcohol Advertising and Promotion must be 
prepared and placed with a high standard of social responsibility to consumers and 
society. 
 
Rule 1 (c) Alcohol consumption: Alcohol Advertising and Promotion must 
demonstrate responsibility and low-risk Alcohol consumption. 
 
Rule 1 (d) Alcohol effects: Alcohol Advertising and Promotion must not portray or 
suggest that the effects of consuming Alcohol can improve or enhance a situation or 
any personal attributes. 
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The Chair noted the Complainant was concerned the use of the phrase “No pressure mate” 
makes it difficult for those who do not want to drink alcohol. 
 
The Chair confirmed that zero alcohol products that are brand variants to alcohol products 
are covered by the Alcohol Advertising and Promotion Code and agreed that Speights 
Summit Zero was subject to the Code. 
 
The Chair carefully reviewed the advertisement and said the likely consumer takeout was 
the Speights Summit Zero lager which contained less than 0.05% alcohol by volume was 
promoted as an alternative to a similar product containing a higher percentage of alcohol.  
The Chair noted the legal definition of alcohol under the Sale and Supply of Alcohol Act 
refers to products containing more than 1.15% ethanol by volume. 
 
The Chair noted the Speights brand frequently used the term “mate” across its products.  
She considered the likely takeout of the “No pressure mate” tagline was Speights Summit 
Zero gave consumers a choice to reduce their alcohol intake but still enjoy the flavour profile 
of the Speights Summit product. 
 
While the Chair acknowledged the genuine concerns of the Complainant, she said the 
advertisement did not demonstrate irresponsible consumption or suggest that alcohol 
consumption could improve or enhance a situation. 
 
The Chair said the advertisement met the high standard of social responsibility and the 
Chair ruled the advertisement was not in breach of Principle 1 or Rules 1(c) and 1(d) of the 
Alcohol Advertising and Promotion Code. 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed  
 

 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all decisions are 
able to be appealed by any party to the complaint. Information on our Appeal process is on 
our website www.asa.co.nz. Appeals must be made in writing with notification of the intent to 
appeal lodged within 14 calendar days of receipt of the written decision.  The substantive 
appeal application must be lodged with the ASA within 21 calendar days of receipt of the 
written decision. 


