
 

 
 

COMPLAINT NUMBER 22/123 

ADVERTISER Norish Limited  

ADVERTISEMENT/S Norish Nutrition, Instagram 

DATE OF MEETING 26 April 2022 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Norish Instagram page (@norishnutrition) reposted two Instagram 
stories by Sera Lynne (@sera.lynne) promoting their Modern Day Baby Cereal product. The 
first story shows the Modern Day Baby Cereal and the influencer mixing the cereal in a bowl. 
The second story shows the influencer’s son being fed the product. The influencer has 
captioned this, "porridge face @norishnutrition AD". The Advertiser has added their own 
caption as well as a link for users to "shop the range".  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: On Tuesday 19th of April  Instagram influencer Sera Lynne shared a Instagram 
story of her five month old son eating purée baby rice in a nuna leaf. This was listed as an 
advertisement for Norish Nutrition. Firstly I am concerned that a baby that is exactly 5 months 
old today is being used to advertise babies eating solids when the current world health 
organisation recommended a starting solids at 6 months of age. Secondly, the baby is 
videoed being spoon fed in a Luna leaf. This is a baby seat/rocker that is in a reclined 
position and definitely not intended for the use of feeding babies. I am very concerned about 
this advertisement and that it is going to encourage unsafe practice in regards to when you 
should start babies on solids and the use of bouncer seats as place to feed them.  
 
The relevant provisions were Advertising Standards Code - Principle 1, Rule 1(e);  
 

Principle 1: Social Responsibility: Advertisements must be prepared and placed 
with a due sense of social responsibility to consumers and to society. 
 
Rule 1(e) Safety: Advertisements must not, unless justifiable on educational or social 
grounds, encourage or condone dangerous, illegal or unsafe practices, or portray 
situations which encourage or condone a disregard for safety. 

 
The Chair noted the Complainant’s concern that the advertisements encouraged feeding 
solids to a baby earlier than recommended and encouraged feeding a baby in an unsafe 
position. 
 
The Chair reviewed the video advertisements. She said the advertisements highlighted the 
Advertiser’s product being used by a parent, shown being prepared and then spoon-fed to 
their baby.  
 
The Chair said the exact age of the baby was unclear from the advertisement. She said it 
was unlikely that the average consumer accessing the content through the Norish Instagram 
page would know the Influencer and/or have specific knowledge of the baby’s age.  
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The Chair referred to guidance from Plunket which encourages parents to look for 
developmental signs “around six months” that their baby is ready for solid foods. The Chair 
noted that the baby in the advertisement was shown to be accepting the food and making 
chewing/swallowing movements. She said there was no evidence to suggest the baby was 
struggling with or not ready for the solid food. 
 
The Chair then turned to the concern that the baby was being fed in an unsafe position. She 
said the video showed a close-up of the baby’s face and shoulders and she said this 
depiction did not amount to an endorsement of the feeding position.  
 
The Chair confirmed the advertisement had been prepared with a due sense of social 
responsibility and was not in breach of Principle 1 or Rule 1(e) of the Advertising Standards 
Code.  
 
The Chair ruled there were no grounds to proceed with the complaint. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 
 

 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all decisions are 
able to be appealed by any party to the complaint. Information on our Appeal process is on 
our website www.asa.co.nz. Appeals must be made in writing with notification of the intent to 
appeal lodged within 14 calendar days of receipt of the written decision.  The substantive 
appeal application must be lodged with the ASA within 21 calendar days of receipt of the 
written decision. 


