
 

 
 

COMPLAINT NUMBER 22/124 

ADVERTISER Mitsubishi Motors New Zealand 
Limited  

ADVERTISEMENT Mitsubishi, Television 

DATE OF MEETING 7 May 2022 

OUTCOME No Grounds to Proceed 

 
 
Advertisement:  The Mitsubishi Motors advertisement shows two children comparing their 
parents’ new cars. The boy points out several features of his parents’ new Mitsubishi 
Outlander PHEV, including that it is eligible for a rebate of $5750 under the Government’s 
Clean Car Discount scheme, to which the girl responds that their vehicle has these features 
too. A navy Mitsubishi Outlander PHEV then pulls into the neighbouring driveway and the 
boy realises that the girl’s parents have bought the same vehicle.  
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
Complaint: The current Mitsubishi car advertisement is now no longer correct. 
 
The advertisement says the car is eligible for the clean car discount of $5750 
 
However, as of 1st April, the rules changed. A new PHEV (plug-in hybrid electric vehicle) car 
can only now achieve a maximum discount of $5000, assuming its emissions are less than 
57 grams per kilometre. 
 
https://www.nzta.govt.nz/vehicles/clean-car-programme/clean-car-discount/clean-car-
discount-eligibility-criteria/eligibility-criteria-for-vehicles-first-registered-from-1-april-2022/ 
 
The advertisement may have been correct when it was produced, but it is no longer correct. 
 
The relevant provisions were Advertising Standards Code - Principle 2, Rule 2(b);  
 

Principle 2: Truthful Presentation: Advertisements must be truthful, balanced and 
not misleading.   
 
Rule 2(b) Truthful Presentation: Advertisements must not mislead or be likely to 
mislead, deceive or confuse consumers, abuse their trust or exploit their lack of 
knowledge. This includes by implication, inaccuracy, ambiguity, exaggeration, 
unrealistic claim, omission, false representation or otherwise. Obvious hyperbole 
identifiable as such is not considered to be misleading. 

 
The Chair noted the Complainant was concerned the advertisement was misleading to 
quote a higher clear car discount price than the vehicle is now eligible for. 
  
The Chair confirmed the complaint had been accepted and a response had been sought 
from the Advertiser.  The Advertiser provided clarification and confirmed the difference 
between the $5000 referenced by the Complainant and the $5,750 price advertised by 
Mitsubishi is the GST component.  
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The Chair said that given the additional information provided by the Advertiser, there was no 
need to further investigate the complaint.  The Chair ruled the advertisement was not 
misleading and did not breach Principle 2 or Rule 2(b) of the Advertising Standards Code 
 
The Chair ruled there were no grounds for the complaint to proceed. 
 
 
Chair’s Ruling: Complaint No Grounds to Proceed 
 
 

 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all decisions are 
able to be appealed by any party to the complaint. Information on our Appeal process is on 
our website www.asa.co.nz. Appeals must be made in writing with notification of the intent to 
appeal lodged within 14 calendar days of receipt of the written decision.  The substantive 
appeal application must be lodged with the ASA within 21 calendar days of receipt of the 
written decision. 


