
 

 
 

COMPLAINT NUMBER 22/097 

ADVERTISER Greenhill Beverages  

ADVERTISEMENT Greenhill Seltzers 

DATE OF MEETING 1 June 2022 

OUTCOME Settled 

 
 
Advertisement: Greenhill Seltzers have five different flavours of an alcoholic, carbonated 
beverage made with water, vodka and natural fruit extracts packaged in 10 pack cartons. The 
packaging features bright colours and cartoon animals, people, and scenes.  Each flavour 
uses different cartoons, for example, the Berry Crush flavour uses two purple octopi and a 
diver, and the Prickly Pear flavour uses two hedgehogs, one on a skateboard and the other 
‘dabbing’.  The mixed cartoon includes all the cartoon animals and people in an underwater 
scene.  
 
The Chair ruled the Complaint was Settled. 
 
Complaint: I recently went into a liquor store and couldn’t believe my eyes when I saw a 
product that literally looks like my children's cartoon books. I thought this must be illegal and 
sure enough after a google. 
 
Alcohol advertising and promotions shall not use designs, motifs, or cartoon characters that 
have strong or evident appeal to minors or that create confusion with confectionery or soft 
drinks. 
 
How is this company allowed to package and promote products which clearly have children’s 
cartoons all over their products? Every single one of them. Please do something about this. 
 
The relevant provisions were Principle 1- Social Responsibility, Rule 1(a) - Targeting 
Adults -Timing and Placement, Rule 1(b) - Targeting Adults - Content 

ALCOHOL ADVERTISING AND PROMOTION CODE 

 

Principle 1 Social Responsibility: Alcohol Advertising and Promotion must be prepared 

and placed with a high standard of social responsibility to consumers and society. 

Rule 1 (a) Targeting Adults – Timing and placement: The timing and placement of Alcohol 

Advertising and Promotion must target Adult audiences. 

Rule 1 (b) Targeting Adults – Content: The content of Alcohol Advertising and Promotion 

must target Adults. 

Rule 1(b) Guideline 3: The theme, images, wording, music and language used in Alcohol 
Advertising and Promotion must only target Adults. Advertisers must take care when 
Alcohol Advertising or Promotion content may have appeal to Minors, including, but not 
limited to, the following examples: 
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i. content that creates confusion with confectionery, soft drinks or other non-
alcoholic products; or 

ii. use of names similar to those that primarily appeal to Minors; or 
iii. animation, bright colours, toys, music, animals, cartoons, play 

scenes/playgrounds, juvenile or adolescent behaviour; or 
iv. designs, motifs, items, colloquial words and phrases or activities primarily 

connected to youth culture; or 
v. use of real or fictitious characters. 

 

The Chair noted the Complainant was concerned the images on the packaging had strong 
appeal to minors through the use of colours and cartoon imagery. 
 
The Chair confirmed the Alcohol Advertising and Promotion Code covers product packaging 
and accepted the complaint to go before the Complaints Board to consider whether the 
Code had been breached.  
 
As part of the self-regulatory process, Advertisers have the option of amending or removing 
their advertising including packaging to comply with the Alcohol Advertising and Promotion 
Code. 
 
Upon receipt of the complaint, the Advertiser engaged with the process and said it took 
social responsibility in marketing its alcohol products seriously.  The Advertiser confirmed it 
is undertaking a rebranding of its products and the packaging subject to complaint will be 
changed to comply with the Code. 
 
The Chair acknowledged the Advertiser’s co-operative engagement with the process and 
the self-regulatory action being taken to change its packaging.  The Chair confirmed this is 
the equivalent action that would be requested if the Complaints Board upheld the complaint.   
 
Considering the Advertiser’s agreement to change the packaging, the Chair said it would 
serve no further purpose to place the matter before the Complaints Board.  
 
The Chair ruled the matter was Settled. 
 
 
Chair’s Ruling: Complaint Settled 
 
 

 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all decisions are 
able to be appealed by any party to the complaint. Information on our Appeal process is on 
our website www.asa.co.nz. Appeals must be made in writing with notification of the intent to 
appeal lodged within 14 calendar days of receipt of the written decision.  The substantive 
appeal application must be lodged with the ASA within 21 calendar days of receipt of the 
written decision. 


