
 

 
 

COMPLAINT NUMBER 22/173 

ADVERTISER McLeod’s Brewery Limited  

ADVERTISEMENT McLeod’s Brewery Limited, 
Billboard 

DATE OF MEETING 6 July 2022 

OUTCOME Settled  

 
 
Advertisement:  The McLeod’s Brewery billboard shows an artistic representation the view 
north from Langs Beach to Whangarei Heads in Northland at sunset. A large image of the 
McLeod’s Paradise Pale Ale is on the left of the image and in the centre, text states, 
"Welcome to the home of Paradise", with "PARADISE" in large lettering underneath. The 
McLeod’s logo is in the bottom righthand corner. 
 
The Chair ruled the complaint was Settled. 
 
Complaint:  On Monday I was at the Whangarei Airport and saw this alcohol billboard, photo 
attached.    
 
I feel the billboard must be close to beaching the sale and supply of Alcohol Act 2012 - 
Clause #237 - Irresponsible promotion of Alcohol  and the alcohol advertising and promotion 
code:  
•         Beach theme does not seem to be only targeted to adult audiences,  it would look 
more appealing to minors (Rule 3 (a) Targeting adults, ASA),  
•         Billboard seems to state that McLeods beer is “Home of Paradise” (Rule 3(b) Content, 
ASA) and  
•         the placement of the billboard at the airport has children toys placed underneath (Rule 
1 (a) Targeting Adults – Timing and Placement ASA). 
 
I did a  project last year on alcohol sponsorship, advertising and marketing, which our rōpū 
goal was to protect our whānau and community from advertising like this.  The best outcome 
would be to see the billboard removed. 
 
The relevant provisions were Alcohol Advertising and Promotion Code, Principle 1- 
Social Responsibility, Rule 1(a) - Targeting Adults -Timing and Placement, Rule 1(b) - 
Targeting Adults - Content 
 
Advertiser Response: 

“I write with regard to your correspondence to Mr Michael Chubb, Operations 
Manager, Whangarei Airport, regarding a complaint lodged against McLeod’s Brewery 
Limited. 
 
As the concessionaire that administers the advertising program at Whangarei Airport, 
Bishopp Airport Advertising is responsible for the program and the creative content 
that is displayed. 
 
Please be advised that, in response to this complaint, the play equipment which had 
been in proximity to the advertising in question has been relocated. 
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It is important to note that neither McLeod’s Brewery, Whangarei Airport nor Bishopp 
Airport Advertising had located the advertising with the intention of promoting alcohol 
to (very young) children. The children that were likely to play in proximity to the 
advertising would not be able to read the advertising, much less be able to purchase 
the product. 
 
Bishopp notes Rule 1(a) of the ASA’s Alcohol Advertising and Promotion Code and in 
particular, Guidelines 3,4 and 6 as they relate to out of home advertising. 
 
In the case of Whangarei Airport, 80 per cent or more of the expected average 
audience is over the age of 18 and therefore classed as ‘adult’. It is further worth 
noting that this location is not within 300 metres sightline of a primary, intermediate or 
secondary school. 
 
McLeod’s Brewery operates a responsible service of alcohol policy and access to 
alcohol is restricted to patrons of legal age.” 

 
The Chair noted the Complainant was concerned the advertisement’s content and 
placement could have appeal to children, particularly the location next to children’s play 
equipment. 
 
The Chair accepted the complaint to go before the Complaints Board to consider whether the 
Alcohol Advertising and Promotion Code had been breached in relation to Principle 1 - social 
responsibility, Rule 1(a) Targeting Adults - timing and placement and Rule 1(b) Targeting 
Adults - content. As part of the self-regulatory process, Advertisers and Media have the 
option of amending or removing their advertising to comply with the Advertising Codes  
 
Targeting Adults - content 
The Chair said her initial assessment of the advertisement was that the creative content of 
the billboard was unlikely to have appeal to children.  The Chair noted the Advertiser’s 
response which stated that over 80% of the expected audience at the airport would be over 
the age of 18. 
 
The Chair said she was satisfied the advertisement was not in breach of Principle 1(b) of the 
Alcohol Advertising and Promotion Code. 
 
Targeting Adults- placement 
The Chair noted that upon receipt of the complaint, the Advertiser relocated the children’s 
play equipment away from the advertisement. 
 
Given the Advertiser’s co-operative engagement with the process and the self-regulatory 
action taken in removing the children’s play equipment from the vicinity of the alcohol 
advertisement, the Chair said it would serve no further purpose to place the matter before the 
Complaints Board to consider a potential breach of Principle 1 or Rule 1(b) of the Alcohol 
Advertising and Promotion Code. 
 
The Chair ruled the matter was Settled. 
 
Chair’s Ruling: Complaint Settled  
 

APPEAL INFORMATION 

According to the procedures of the Advertising Standards Complaints Board, all decisions are 
able to be appealed by any party to the complaint. Information on our Appeal process is on 
our website www.asa.co.nz. Appeals must be made in writing with notification of the intent to 
appeal lodged within 14 calendar days of receipt of the written decision.  The substantive 
appeal application must be lodged with the ASA within 21 calendar days of receipt of the 
written decision. 


